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FAMILY & RELATIONSHIPS — EDUCATION —
TIME MANAGEMENT

BK Rights Catalog

Eat That Frog! For Students
22 Ways to Stop Procrastinating and Excel
in School
Brian Tracy with Anna Leinberger
On Sale Date: //
Page Count: 

Adapted from Brian Tracy’s international time-management
bestseller, Eat That Frog!, this book will give today’s stressedout and overwhelmed students the tools for lifelong success.
Students at all levels struggle with how to manage their time. In high school
they often find they need this skill for the first time, as they juggle classes,
extracurricular activities (which are all but mandatory if you want to go to college), jobs, internships, family responsibilities, and more. In college they have
more freedom and less structure, which makes time management even more
critical.
Brian Tracy’s Eat That Frog! has helped millions around the world get more
done in less time. Now this life-changing global bestseller has been adapted
to the specific needs of students. Tracy offers readers tips, tools, and techniques for structuring time, setting goals, staying
on task (even when you’re not interested), dealing with stress, and developing the skills to achieve far more than you ever
thought possible. This is the book that parents, and teachers have long been wishing Brian Tracy would write.
BUILDS ON A MASSIVE BESTSELLER: Eat that Frog! is by far the most recognizable Brian Tracy title—over  million
copies sold, translated into  languages, and part of a fully developed franchise of cards, video products, and a workbook
already on the market.
ANSWERING AUDIENCE DEMAND: Scores of reader reviews of Eat that Frog! are from parents who mention cajoling
their children into using the methodology from the book, as well as from students grateful for Brian Tracy’s advice—this
book will be finely tuned to specifically address the needs of today’s students.
TIRELESS PROMOTER Brian Tracy is an unrivaled titan in the professional development world, backed by a world class
speaking and training company—no one is better poised to sell his books.

BRIAN TRACY is chairman and CEO of Brian Tracy International. As a keynote speaker and seminar leader, he addresses
more than , people each year and is one of America’s leading authorities on the development of human potential
and personal effectiveness. He has worked with the executives and staff of such firms as IBM, Arthur Andersen, McDonnell
Douglas, and The Million Dollar Round Table. Prior to founding his own firm, he has had successful careers in sales and
marketing, investments, real estate development, distribution, and management consulting. He is the author of over 
books and more than  audio and video learning programs. Residence: Solana Beach, CA Hometown: Charlottetown,
Prince Edward Island, Canada.
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PERSONAL GROWTH — MEN’S STUDIES —
FAMILY & RELATIONSHIPS

Reinventing Masculinity
The Liberating Power of Compassion and
Connection
Edward M. Adams and Ed Frauenheim
On Sale Date: //
Page Count: 

In the wake of the #MeToo movement, a leading psychologist
and a top journalist offer an alternative to toxic masculinity that
is rooted in compassion, connection and respect.
In a recent FiveThirtyEight poll, % of men surveyed said society puts pressure on men to behave in a way that is unhealthy or bad. Men account for
% of suicide deaths in the U.S., and twice as many opioid overdose deaths
as women. It’s clear we urgently need new a new model for a masculinity that
works for both men and women.
As an antidote to “toxic masculinity” (which the authors reframe as Confined
Masculinity), Ed Adams and Ed Frauenheim propose a new male paradigm:
Expanded Masculinity. It replaces negative traits like hyper-competitiveness,
anger, violence, misogyny, and extreme self-interest with compassion for others, a strong collaborative spirit, emotional expressivity, respect for cultural diversity and gender equality, and protection of the earth. Through hopeful stories, interviews with
both thought leaders and everyday men, and practical exercises, the book shows the liberating power of a masculinity defined
by the  Cs of Expanded Masculinity: Curiosity, Courage, Compassion, Connection, and Commitment. It’s a way of being a
man that fosters healthy, harmonious relationships at every level.
HOT TOPIC: Particularly as a result of the #MeToo movement, the question of what constitutes toxic and healthy masculinity has become a major subject of discussion and debate, as evidenced by, among other examples, the Kavanaugh hearings and the Gillette “The Best Men Can Be” ad campaign.
EXPERT AUTHOR As head of the American Psychological Association division that developed them, Ed Adams was
responsible for introducing the APA’s “Guidelines for Psychological Practice with Boys and Men” to the public in ,
appearing on Good Morning America, the Laura Ingraham Show, and Fox News, among other places.

EDWARD M. ADAMS has been a psychologist in private practice for over  years. He founded the nonprofit organization Men Mentoring Men, and has facilitated over  men’s meetings, workshops, and retreats. As president of the
American Psychological Association’s Division , “Society for the Psychological Study of Men and Masculinities,” Ed was
one of the leaders of the profession who introduced the landmark “APA Guildelines for Psychological Practice with Boys
and Men” in . Residence: Lambertville, NJ Hometown: Lambertville, NJ.
ED FRAUENHEIM is Senior Director of Content at Great Place to Work—the research organization behind the Fortune
 Best Companies to Work list. Before coming to Great Place to Work in , Ed spent  years as a journalist, publishing articles in outlets like Fortune, Inc. and Wired. He is the coauthor of three books. Residence: Oakland CA Hometown: Oakland CA.
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Dangerous Love
Transforming Fear and Conflict at Home,
at Work, and in the World
Chad Ford
On Sale Date: //
Page Count: 

Longtime international mediator Chad Ford says love—yes,
love—is the missing ingredient in conflict resolution. “If we can
learn to see our ‘enemies’ as we see ourselves, we can break
down barriers and open up paths for creative problem-solving.”
Knowing how to transform conflict is critical in both our personal and professional life. But generally, we are terrible at it. Chad Ford believes that we are
missing a critical word in our discussions about conflict resolution: love. What
if we could learn how to love the people we are in conflict with through the
conflict? It’s a dangerous move: we have to confront our fears and stereotypes
and shed our protective presuppositions. But when that sort of love takes hold,
we no longer see enemies—we see us. This book is about everything Ford has
learned in the last fifteen years working as a conflict mediator, professor, and
researcher. It shows how we disconnect from people at the very time we need to be most connected to them, which leads
to the predictable patterns of justification and conflict escalation that ensue. It also shows how to break the cycle. Whether
you are struggling with a difficult family member, a lack of unity in your work team, or problems in troubled communities,
Ford offers a new way of thinking and dealing with deep-rooted conflict.
A NEW APPROACH TO CONFLICT RESOLUTION: Conflict resolution is broadly cited as one of the most important skills
for business leaders and CEOs—Ford offers a new approach, one proven in practice.
GLOBAL LEADER: Ford has led more than , peacebuilding workshops and project around the world, including in the
Middle East, Africa, Northern Ireland, Cyprus, Australia, New Zealand and the United States.
ARBINGER STAR: Chad Ford is beloved by the Arbinger Institute’s audience, where his workshops on conflict resolution
draw big crowds.
DEEPLY PERSONAL: Ford illustrates the book with examples from his personal experiences, including one from Israel/
Palestine, and a chapter on how this approach helped him reconcile with this father.

CHAD FORD is associate professor of intercultural peacebuilding and director of the David O. McKay Center for Intercultural Understanding at Brigham Young University-Hawaii. He is the founder and program coordinator of the intercultural
peacebuilding major and certificate at BYU-Hawaii. He sits on the executive committee of the Board of Trustees for PeacePlayers International, an innovative global organization that uses sport to unite and educate young people in divided communities. Ford has also worked over the past fifteen years with the Arbinger Institute as a facilitator, trainer, and managing
director of global peacebuilding. He also spent seventeen years as a senior editor and writer at ESPN, publishing more
than one thousand articles and making hundreds of television and radio appearances. Residence: Haleiwa, Hawaii Hometown: Kansas City, MO.
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SELF-HELP — WORKPLACE CULTURE — MOTIVATIONAL

Burnout to Breakthrough
Building Resilience to Refuel, Recharge, and
Reclaim What Matters
Eileen McDargh
On Sale Date: //
Page Count: 

Award-winning motivational speaker and executive coach Eileen
McDargh presents an ingenious new way of analyzing burnout
and shows how to develop four critical skills for building effective
resilience.
For the first time, the World Health Organization has classified burnout as a
global health problem. Renowned resiliency speaker Eileen McDargh proposes
that to tackle it, we must break out of behaviors and mindsets that deplete our
resources. Breakout leads to breakthrough, allowing the readers to align energy
to what matters most in their lives today. McDargh helps pinpoint the causes
of your burnout and examine the energy demands that keep you from refueling and recharging. She also tackles what managers and organizations do that
create potential burnout scenarios and offers advice as to what organizational
steps can be taken to counter energy drains. You’ll analyze where and how energy is both created and exhausted: our
heads (how we think), our hearts (what we feel), our hands (what we do) and our humor (how we recover). Lastly, you’ll
discover the role of “meaning” and “purpose” in countering the effects of a / life.
AWARD-WINNING AUTHOR: McDargh is one of the most highly regarded motivational speakers in the world. Global
Gurus International just ranked her as # on their list of the World’s Top  Communication Professionals for , and
she has been elected to the CPAE Speaker Hall of Fame.
CRITICAL TOPIC WORLDWIDE: For example, the cost of stress and burnout to North American companies is estimated
to range between $ and $ billion.
ACTIONABLE GUIDE: McDargh’s book includes self-assessment tools and a simple model for building resilience in life
and work.

EILEEN MCDARGH is a master facilitator, an award-winning author, and an internationally recognized keynoter and
executive coach. As CEO (chief energy officer) at the Resiliency Group, she draws on practical business know-how, life
experience, and years of consulting to major national and international organizations that have included global pharmaceuticals, the US Armed Forces, health-care associations, and religious institutions. In , Global Gurus, a British-based
provider of resources for leadership, communication, and sales training, ranked her # on the World’s Top  Communication Professionals following a global survey of , business professionals. Residence: Dana Point, CA Hometown:
Dana Point, CA.
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Up from Nothing
The Untold Story of How We (All) Succeed
John Hope Bryant
CEO of the Year and Bestselling Author
On Sale Date: //
Page Count: 

Despite popular belief, American opportunity is not dead.
Bestselling author John Hope Bryant shows us that economic
liberation is right in front of us—if you know where to look.
Americans have lost faith in their country. With job security disappearing and
fewer glimpses of a better future, it can feel like we are barely surviving, much
less thriving, in today’s problematic economy. Americans want the “old” America back— the America where opportunity comes knocking at the front door.
But the real problem, John Hope Bryant says, is that we’re forgetting that
COVER NOT FINAL
this is still the Land of Opportunity—a site of upward mobility, a place teeming with different ways to create and grow wealth. The opportunities of today
are not only greater than the obstacles, but they are greater than they have
ever been. What we need, he says, is a mindset shift—a way of recalibrating to recognize that there is still a bounty of
resources for establishing entrepreneurship and success in this country. The first step for us, for America, is to remember
our storyline—how, coming up from nothing, we established and harnessed the invincible American Dream.
PROVOCATIVE APPROACH: This hard-hitting collection of advice and wisdom from one of America’s leading entrepreneurs and leaders seeks to aid those who have “too much month at the end of one’s money.”
FOCUSED ON ECONOMIC EMPOWERMENT: Bryant connects social justice to economic power and entreats lowincome communities, across race and gender, to take financial steps to increase that power.
MASSIVE AUTHOR NETWORK: This book builds on the outreach of Bryant’s organization, Operation HOPE, to millions
of individuals through an army of thousands of volunteers and financial supporters, such as Wells Fargo, Sun Trust, and
Bank of the West. Bryant has a national media platform and speaks at top-tier gatherings of leaders in business, finance,
and politics.

JOHN HOPE BRYANT is founder, chairman, and CEO of Operation HOPE, Inc., CEO of Bryant Group Ventures, and
cofounder of Global Dignity. He has been recognized by the last five US presidents and served as an advisor for the last
three. Bryant is the recipient of hundreds of awards and citations for his work, including American Banker’s  Innovator of the Year, Inc.’s the World’s  Top CEOs (honorable mention), and Time’s  for the Future. He is the author of
three bestselling books, The Memo, How the Poor Can Save Capitalism, and Love Leadership. Residence: Atlanta, GA
Hometown: Compton, CA.
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PERSONAL FINANCE — SMALL BUSINESS — INVESTING

Put Your Money Where Your Life Is
How to Invest Locally Using Self-Directed IRAs
and Solo 401(k)s
Bestselling author of The Small-Mart Revolution

Michael H. Shuman
On Sale Date: //
Page Count: 

Local investing guru Michael Shuman shows how to use two
neglected investment tools to invest in Main Street, not Wall
Street, and get a good return too!
Americans agree on very little these days, but red state conservatives and blue
state progressives can come together on one critical point: Wall Street can no
longer be trusted. However, most of us continue to invest our money in the
stocks and bonds of Fortune  companies, transferring our capital far from
where we live and work. But an alternative is available: you can invest in your
community. Local investing expert Michael Shuman shows how you can use
two well-established—but rarely used—tools to greatly expand your investment
options: the self-directed IRA and solo . He details how to set up these accounts, identify and evaluate a whole range
of local investment opportunities, and make sure you stay on the right side of the law when making investments. With
Shuman’s expert advice, not only will you increase your financial returns and lower your risk, but you’ll be strengthening
your community, your neighborhoods, and your schools instead of increasing some CEO’s bonus.
EXPERT AUTHOR: Michael Shuman has been writing about, speaking about, and working in local investing for over
twenty years.
GROWING INTEREST: JP Morgan estimates socially responsible investments total $ trillion worldwide, and other estimates range as high as $ trillion—this book is a concise but comprehensive approach to an often-overlooked facet of
SRI.
PRACTICAL GUIDE: Shuman takes you step-by-step through the process of moving your money into investment instruments that will enable you to keep your money close.

MICHAEL H. SHUMAN is an economist, attorney, author, entrepreneur, and leading visionary on community econom-

ics. He is director of local economy programs for Telesis Corporation, a nonprofit affordable housing company, and currently an adjunct instructor at Bard College’s business school in New York City and Simon Fraser University in Vancouver,
British Columbia. Shuman is also a fellow at Cutting Edge Capital and the Post Carbon Institute.
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Touching the Jaguar
Transforming Fear into Action to Change Your
Life and the World
John Perkins
On Sale Date: //
Page Count: 

New York Times bestselling author John Perkins tells the
dramatic story of how his life was saved by an Amazon shaman
who taught him to “touch the jaguar”—to transform his fears
into positive action.
This all happened while Perkins was a Peace Corps volunteer. Then he became
an “economic hit man” (EHM), convincing developing countries to build huge
projects that put them perpetually in debt to the World Bank and other UScontrolled institutions. Although he’d learned in business school that this
was the best model for economic development, he came to understand it as
a new form of colonialism. When he later returned to the Amazon, he saw
the destructive impact of his work. But a much more profound experience
emerged: Perkins was inspired by a previously uncontacted Amazon tribe that
“touched its jaguar” by uniting with age-old enemies to defend its territory against invading oil and mining companies.
For the first time, Perkins details how shamanism converted him from an EHM to a crusader for transforming a failing
Death Economy (exploiting resources that are declining at accelerating rates) into a Life Economy (cleaning up pollution, recycling, and developing green technologies). He discusses the power our perceptions have for molding reality. And he provides a
strategy for each of us to change our lives and defend our territory —the earth—against current destructive policies and systems.
NEW YORK TIMES BESTSELLING AUTHOR: John Perkin’s Confessions of an Economic Hit Man was a New York Times
bestseller, selling has sold over  million copies worldwide and been translated into  languages, and his subsequent
books have sold hundreds of thousands.
TIMELY CONTENT: The fate of the Amazon is very much in the news—Perkins has been working with tribal people in
Latin American through the Pachamama Alliance since  and this book tells that story.
PRACTICAL ADVICE: Perkins doesn’t just describe the problem, he tells what we all can do to move from a “death economy” based on short-term profit maximization, regardless of the environmental and social costs, to a “life economy” that
regenerates devastated environments, develops resource-conserving technologies, and address the causes of income
inequality, massive migrations and social and political collapse.

JOHN PERKINS is an activist and author of  books on global intrigue, shamanism, and transformation including
Touching the Jaguar and the classic Confessions of an Economic Hit Man. His books have been on the New York Times
bestseller list for more than  weeks, sold over  million copies and are published in  languages. As a former chief
economist at a major consulting firm, he advised the World Bank, United Nations, Fortune  corporations, and governments. He regularly speaks at universities, economic forums, and shamanic gatherings around the world and is a founder
and board member of the nonprofit organizations, the Pachamama Alliance and Dream Change. Residence: Bainbridge
Island, WA Hometown: Hanover, NH.
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POLITICAL SCIENCE — TRAVELOGUES —
PERSONAL GROWTH

Crossing Boundaries
A Traveler’s Guide to World Peace
Aziz Abu Sarah
On Sale Date: //
Page Count: 

An award-winning peace activist who leads tours in some of the
world’s most strife-torn areas shows how socially conscious travel
can help each of us create a more tolerant world.
How can we bring together a world divided by so many seemingly intractable conflicts? Through tourism? Yes! Aziz Abu Sarah argues that one-on-one
contact and relating to each other as human beings will begin to heal these
divides. And he knows this firsthand. A former Palestinian radical who lost several family members to the conflict in his homeland, he now co-leads tours of
Israel and Palestine with Jewish travel guides, each sharing a different perspective. In this moving and powerful book, Abu Sarah relates his experiences
of creating cross-cultural connections in places like Afghanistan, Northern Ireland, Russia, Venezuela, and Vietnam. Readers are given a road map to engaging with the “other” and learning how to build mutual respect and lasting
relationships. Travel can be so much more than museums and monuments. It can be a way of taking down the walls of
anger that separate us, discovering shared values, and realizing that ultimately far more unites us than divides us.
HIGH-PROFILE AUTHOR: Abu Sarah is a National Geographic Explorer, a Ted Global Fellow whose  TED Talk has
. million views, received international media coverage of his run for Mayor of Jerusalem in , and was the subject of
the cover story in the July/August  issue of the Smithsonian Magazine.
TIMELY AND DESPARATELY-NEEDED MESSAGE: At a time when the world seems more and more divided, Abu Sarah
shows how anyone can break down barriers by making a personal connection with people perceived as “other.”
PRACTICES WHAT HE PREACHES: Abu Sarah’s tour company takes hundreds of people per year on “dual narrative”
trips to conflicted regions, which include training in the listening and dialogue techniques described in the book—he’s been
refining these techniques for many years.

AZIZ ABU SARAH is the cofounder of Medji Tours and is a National Geographic Explorer and TED Fellow. He has pub-

lished articles in the New York Times, National Geographic, Haaretz, the Jerusalem Post; was a speaker at a TED conference; and has appeared on CNN, Fox, and Al Jazeera, among others. Abu Sarah is the recipient of the Goldberg Prize
for Peace in the Middle East from the Institute of International Education, SOLIDAR’s Silver Rose Award, People to People International’s Eisenhower Medallion, and the Eliav-Sartawi Award for Middle Eastern Journalism. He was named one
of the  most influential Muslims in the world by the Royal Islamic Strategic Studies Centre in Jordan, won the Intercultural Innovation Award from the UN Alliance of Civilizations and BMW Group. Residence: Arlington, VA and Jerusalem,
Israel Hometown: Jerusalem, Israel.
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The Good Country Equation
How We Can Repair the World in One
Generation
Simon Anholt
On Sale Date: //
Page Count: 

Why doesn’t the world work? Simon Anholt, TED Talk
sensation and advisor to world leaders, provides a startlingly
straightforward solution to our greatest challenges.
How is it that, despite all the experience, power, technology, money and
knowledge that humanity has accumulated, we are still unable to defeat the
global challenges facing us today: climate change, migration, pandemics,
extremism, slavery, war, drug trafficking, poverty and inequality? Using colorful descriptions of his experiences from Afghanistan to Zambia, from Bhutan to
Canada, from the Faroe Islands to Mexico and from Latvia to Mongolia, Simon
Anholt, advisor to governments worldwide and creator of the Good Country
Index, tells how he began finding answers to that question. What he came to
realize is that the solution is twofold. We need to educate our children to be
truly global citizens, to see the impact of their actions beyond their country’s borders. And we need to educate countries in
the same way—to realize that they’re responsible not only for their own people, but for how their actions affect every living
being on the planet. And, he says, we can do it in one generation—because that’s all the time we have.
GLOBAL INFLUENCE: For the last twenty years, Simon Anholt has worked as a trusted independent advisor to the Presidents, Prime Ministers, monarchs and governments of  countries advising on individual influence, building a good
national brand, and implementing other concepts from the book.
TED TALK STAR: Anholt’s  TED talk, “Which Country Does the Most Good for the World,” has been viewed
,, times; his  TEDx talk, “How Would the Rest of the World Vote in Your Country’s Election?,” has been
viewed ,, times; and his latest, “How to Make the World Work”, posted on //, has been viewed over
, times.
MEDIA-SAVVY AUTHOR: Anholt is a frequent keynote speaker around the world, and he and The Good Country Index
are regularly featured in global news outlets including BBC News, Quartz, Australian Financial Review, The Guardian, Al
Jazeera, and more.

SIMON ANHOLT has advised the presidents, prime ministers and governments of  countries, helping them to engage
more imaginatively and effectively with the international community. He is also recognized as the world’s leading authority
on national image. Anholt publishes the Good Country Index, an annual survey that ranks countries on their contribution
to humanity and the planet. His TED talk launching the Good Country Index has been viewed over  million times, and his
nine TEDx talks over a million. He has written five books about countries, cultures and globalization. Residence: London,
England, UK Hometown: London, England, UK.
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POLITICAL SCIENCE — STRATEGIC PLANNING —
GOVERNMENT & BUSINESS

Ten Years to Midnight
Four Urgent Global Crises and Their Strategic
Solutions
Blair H. Sheppard with Susannah Anfield, Ceri-Ann
Droog, Alexis Jenkins, Thomas Minet, Jeffrey Rothfeder, and
Daria Zarubina
On Sale Date: //
Page Count: 

PricewaterhouseCooper’s global strategy leader offers a powerful
new framework for understanding and resolving the root causes
of the st century’s most pressing problems.
As global leader for strategy for one of the largest organizations in the history
of the world, Blair H. Sheppard sees humanity as facing four major crises in
the next ten years: a crisis of prosperity, a crisis of technology, a crisis of institutions, and a crisis of leadership. In this book, he and his team uncover five
factors that underlie these crises, which he calls the ADAPT framework: Asymmetry of wealth; Disruption wrought by technology; Age, both the greying of the population in developed countries and the youth explosion in the developing world;
Populism and its rejection of international cooperation and social norms; and Trust, which is increasingly lacking in both
our leaders and our institutions.
This book shows how the ADAPT framework helps us identify the most critical elements of each of these four crises. It’s
not foretelling a doomsday ten years from now, either—the book points to solutions to these crises that result from the clarity and insight provided by this new understanding.
HIGHLY REGARDED AUTHOR: While the book has the full support of the PwC team, the main author is well-known
Duke scholar and former dean of the business school, Blair Sheppard.
GLOBAL CAMPAIGN: Worldwide marketing and publicity campaign with publications in leading journals and op eds.
PWC NETWORK: Promotion through  PwC offices around the world.

BLAIR H. SHEPPARD is the global leader for strategy and leadership at PricewaterhouseCooper, a consultantcy committed to solving business’s most prominent worldwide issues. Prior to that he worked at Duke University for thirty-three
years, having been the principal force behind opening Duke’s campus in China, the dean of Fuqua School of Business, the
founder of Duke Corporate Education, and the first recipient of the faculty of the year award at Fuqua. Residence: London,
UK Hometown: London, UK.
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Corporate Crime and Punishment
The Crisis of Underenforcement
John C. Coffee, Jr.
On Sale Date: //
Page Count: 

Why didn’t any executives go to prison after the  financial
collapse, or in the wake of the opioid crisis? Distinguished
Columbia Law School professor John C. Coffee Jr. offers bold
proposals that will make it easier to bring corporate wrongdoers
to justice.
Federal enforcement efforts sent white collar criminals at Enron and WorldCom
to prison. But today, corporations are permitted to enter into deferred prosecution agreements and avoid criminal convictions, largely because enforcement
agencies don’t have the funding or staff to pursue lengthy prosecutions. Columbia Law Professor John C. Coffee, Jr. recommends a series of bold proposals for ensuring that corporate malfeasance can once again be punished. He
describes incentives that could be offered to both corporate executives to turn
in their corporation, and to corporate defendants to turn in their executives,
allowing prosecutors to play them off against each other. Whistleblowers should be offered cash bounties to come forward
because, Coffee writes, “it is easier and cheaper to buy information than seek to discover it in adversarial proceedings.” All
federal enforcement agencies should be able to hire outside counsel on a contingency fee basis, which would cost nothing
and provide access to discovery and litigation expertise the agencies don’t have. Through these and other equally controversial ideas, Coffee intends to rebalance the scales of justice.
HIGHLY RESPECTED AUTHOR: According to a study by the University of Chicago, Professor Coffee is the most cited
author in law reviews in the private law field over the last  years, and regularly testifies before Congress.
TOPIC IS HOT: Punishing corporate wrongdoing is very much in the news—in  Senator Elizabeth Warren introduced
legislation to make it easier to prosecute corporate executives, and multiple states—including California, Texas, Oklahoma,
and Ohio—have sued drug manufacturers over the opioid crisis.
CONTROVERSIAL PROPOSALS: Professor Coffee makes controversial, outside-the-box proposals that will allow cashstrapped, short-staffed federal agencies to effectively prosecute corporations and their executives who have huge resources
at their disposal.

JOHN C. COFFEE, JR. is the Adolf A. Berle Professor of Law and director of the Center on Corporate Governance at
Columbia Law School. He is a fellow at the American Academy of Arts and Sciences and has been repeatedly listed by
the National Law Journal as among its “ Most Influential Lawyers in America.” Coffee has served as a reporter to The
American Law Institute for its Corporate Governance Project; has served on the Legal Advisory Board to the New York
Stock Exchange; and as a member of the SEC’s advisory committee on the capital formation and regulatory processes.
Author Residence: New York, NY; Author Hometown: New York, NY.
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Hyper-Learning
How to Adapt to the Speed of Change
Edward D. Hess
On Sale Date: //
Page Count: 

How do we save our jobs from the robots? Darden professor
Edward Hess says by consciously and continuously developing
the qualities that make us human, and Hyper-Learning is the
key.
How will you pursue a meaningful life when smart technology takes over most
of the jobs that humans currently do? Darden professor Edward Hess says the
answer is Hyper-Learning: developing our uniquely human qualities as agile,
adaptive, iterative learners, without fear or ego inhibiting that learning.
In the Digital Age, humans will succeed by doing what technology can’t do
well: being creative, imaginative, and innovative; engaging in higher-level critical thinking; making decisions in environments where there is a lot of uncertainty and little data; and connecting and collaborating with fellow humans.
Hyper-Learning is vital for optimizing every one of these tasks. Hess describes
the core mindsets and behaviors that enable Hyper-Learning for individuals and teams and includes case studies of four business leaders who created personal Hyper-Learning development plans. This is a book about harnessing the power of human
emotions, choices, and behaviors to enable the highest levels of human cognitive, emotional, and behavioral performance.
A WORKSHOP IN PRINT: Not just a theoretical argument or a sociological study—every chapter includes reflection questions, exercises, and examples of best practices.
ANSWERS A CRITICAL NEED: We all want to know how to remain relevant in the age of AI—Hess shows that people
need to build on the qualities that make them human, and explains how to do it.
WIDE-RANGING KNOWLEDGE BASE: Hess draws on psychology, philosophy, ethics, organizational development, and
his own experiences working with dozens of top executives.

EDWARD D. HESS is a professor of business administration and Batten Executive-in-Residence at the University of
Virginia Darden School of Business. His professional experience includes twenty years as a business executive and fifteen years in academia. His research and twelve books have a common theme: how organizations and individuals can be
consistent high performers. His work has been featured in over  global media outlets. Residence: Charlottesville, VA
Hometown: Charlottesville, VA.
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5 Disciplines of Inclusive Leaders
Designing the Equitable Organization of
the Future
Andrés Tapia and Alina Polonskaia
On Sale Date: //
Page Count: 

Diversity initiatives are failing to reach the highest levels—two
experts from top global consulting firm Korn Ferry offer a tested,
research-based model of what leaders must do to create truly
inclusive organizations.
Workplaces are increasingly diverse, yet the top of the house continues to look
the same. This is diversity without inclusion. And without inclusion at all levels, organizations miss out on greater innovation, talent optimization, access to
diverse marketplaces, and the ability to successfully navigate disruption. What
COVER NOT FINAL
is needed now to is more effective leadership in driving this transformation.
Andrés Tapia and Alina Polonskaia, senior client partners at international consulting powerhouse Korn Ferry, draw on Korn Ferry’s extensive research and the actual experiences and perspectives of inclusive leaders to identify five disciplines of inclusive leadership:
• Build interpersonal trust
• Integrate diverse perspectives
• Optimize talent
• Apply an adaptive mindset
• Achieve transformation.
They outline the competencies behind each discipline, describe individual and organizational exemplars of inclusive leadership, and show how the five disciplines enable leaders to tackle tough diversity challenges. This book will help leaders
build the skills to meet the demands of the present, and to leverage opportunities in uncharted territories that will take their
organizations to the next level!
FULL ORGANIZATIONAL SUPPORT: This book has the full support and backing of Korn Ferry International, with revenues of $. billion and  employees worldwide—it is an integral part of their Inclusive Leader initiative.
INTERNATIONALLY RECOGNIZED AUTHORS: Tapia and Polonskaia are internationally known and speak at organizations like SHRM, SIOP, AESC, Forum for Workplace Inclusion, and more.
CUTTING EDGE RESEARCH: This is a “third wave” diversity book, moving past compliance and conceptual efforts and
fousing on the critical role of leaders in driving diversity and inclusion.

ANDRÉS TAPIA is Senior Client Partner, global D&I strategist, and D&I innovator at Korn Ferry International, based in
Chicago, IL. He has  years of consulting experience with Global  organizations as well as non-US multinationals in
Brazil, South Korea, and India. Residence: Chicago, IL.
ALINA POLONSKAIA is Senior Client Partner, Global D&I Solutions Leader at Korn Ferry International, based in Toronto,

Canada. She was previously Global Leader of Mercer’s Diversity and Inclusion Executive Peer Client Networks. Residence:
Toronto, Canada.
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The Long-Distance Teammate
Stay Engaged and Connected While Working
Anywhere
Kevin Eikenberry and Wayne Turmel
On Sale Date: //
Page Count: 

What does it mean to “go to work” when you’re not actually
leaving the house? This is the ultimate guide for the remote
worker who wants to stay engaged as a team member, maintain
robust work relationships, and keep an eye on their long-term
career goals.
Remote work is growing at nearly thirty percent per year in major economies
worldwide, meaning there are millions of people who once worked at a central location every day and are now finding themselves facing an entirely new
way of working. This book is the best single resource for remote workers for
getting work done effectively, building relationships that are both productive
and satisfying, and maintaining a career trajectory when you are not in constant close contact with your employer or the
organization.
The Long-Distance Teammate aims to tackle three important issues: the dynamics of remote work, the understanding
of virtual strengths and vulnerabilities, and the necessary steps to creating appropriate processes and communication skills.
This is a practical guide for both individual workers who want to regain some control over their work and those inside organizations responsible for the ongoing development of their most important resource: people.
HOT TOPIC: According to a recent study, more than % of companies worldwide offer some form of remote work, and it
has grown by % in the last decade. Despite this surge, very little has been written for the “distant” team member.
PRACTICAL: Includes a free self-assessment and hundreds of key tips for remaining energized and engaged when working
at home. This book will be the ideal team-building tool for sharing team culture and practices.
EXPERIENCED AUTHORS: Published with the full backing of the Remote Leadership Institute and is on the heels of its
predecessor, the successful Long-Distance Leader. Award-winning author team acknowledged as THE thought leaders in
this space.

KEVIN EIKENBERRY founded The Kevin Eikenberry Group in . He has developed a variety of leadership products
and services. Eikenberry was recently named one of Inc.’s Top  Leadership and Management Experts in the World. He
has led hundreds of teleseminars and webinars, and he is the author of three Amazon bestsellers: Remarkable Leadership,
From Bud to Boss, and The Long-Distance Leader. He is a co-founder of The Remote Leadership Institute. Residence: Indianapolis, IN Hometown: Scottville, MI.
WAYNE TURMEL is a writer, speaker and entrepreneur. He is co-founder of The Remote Leadership Institute. Wayne is
author of  nonfiction books, including The Long-Distance Leader: Rules for Remarkable Remote Leadership and Meet
Like You Mean It: A Leader’s Guide to Painless and Productive Virtual Meetings. Residence: Las Vegas, NV Hometown:
Mission, British Columbia, Canada.
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Inclusive Conversations
Fostering Equity, Empathy, and Belonging
across Differences
Mary-Frances Winters
On Sale Date: //
Page Count: 

In today’s workplace, conversations about diversity are vital but
filled with potential pitfalls—award-winning consultant MaryFrances Winters provides specific, tactical, and compassionate
approaches for dialoguing across difference.
Whether leaders like it or not, employees are talking and thinking about issues
like race, religion, and politics, which impact their levels of productivity,
engagement, and psychological safety. Simply forbidding these conversations is
just sweeping a problem under the rug. Award-winning diversity and inclusion
consultant Mary-Frances Winters has been leading workshops on what she
calls Bold, Inclusive Conversations for years. She offers specific dialogue techniques to foster greater understanding across diversity:
• Identifying words, phrases and topics that can be triggering to some groups and avoiding or reframing them to open
dialogue rather than shut it down
• Dealing with the “fragility” of dominant groups—the extreme reluctance to engage with the concerns of nondominant
groups
• Addressing the fatigue historically marginalized groups feel from constantly explaining their experience
• Understanding the difference between dialogue and debate
This is a comprehensive guide for leaders who want to create brave spaces for dialogue and facilitate discussions on potentially polarizing topics.
EXPERT AUTHOR: Mary-Frances Winters is a multiple award-winning consultant whose clients include The Walt Disney
Company, Kaiser Permanente, LinkedIn, Merck, Mars Wrigley, and many others.
CRITICAL NEED: With an increasingly diverse workforce and a tense political and social environment, Winters offers a
way to have conversations on taboo topics that is productive, inclusive, empathetic, and empowering.
PROVEN PROCESS: Winters has been a diversity and inclusion thought leader for over thirty years, with a specific focus
on inclusive conversations.

MARY-FRANCES WINTERS is founder and president of the Winters Group. She has been helping clients create inclusive environments for over three decades. She was named a diversity pioneer by Profiles in Diversity Journal and is the
recipient of the prestigious ATHENA Award, as well as the Winds of Change Award conferred by the Forum on Workplace
Inclusion. Winters is also the author of We Can’t Talk about That at Work. Residence: Charlotte, NC Hometown: Charlotte,
NC.
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Creating Introvert-Friendly
Workplaces
How to Unleash Everyone’s Talent and
Performance
Bestselling author of The Introverted Leader and Quiet Influence

Jennifer B. Kahnweiler, PhD
On Sale Date: //
Page Count: 

Win the war for talent! “Champion for introverts” Jennifer
Kahnweiler shows how to create inclusive cultures that attract
and retain the  to  percent of the population who identify
as introverts.
With the rise in awareness about introverts, the value they bring to the workplace has become increasingly clear. But many organizations are stuck in traditional extrovert-centric workplace cultures. They reward people for speaking
up, still expect them to log face time, and have hiring and promotion practices rooted in the past, which ultimately discourages introverts from contributing and reaching their full potential.
This book is the first to provide a road map for organizations, including leaders, human resources, and employees, to create inclusive, introvert-friendly workplace cultures. Kahnweiler includes an assessment to determine how introvert friendly your
organization is and then looks at every aspect of organizational life—hiring, training, leadership, communication, meetings,
workplace design, and more—through an introvert-friendly lens. This book will stimulate the next wave of the introvert diversity and inclusion conversation by demonstrating how we can move toward tangible systemic change. Kahnweiler gives you
the tools to build a culture that embraces all your employees and maximizes the strengths introverts bring to your organization.
BESTSELLING, EXPERT AUTHOR: Jennifer’s first BK book, The Introverted Leader, has sold over , copies worldwide, including  foreign language editions. Her second book, Quiet Influence, has also sold over , copies worldwide across  foreign language editions.
FILLS A GAP IN THE MARKETPLACE: Introverts in the workplace is a hot and relevant topic, and this book offers
the critically necessary shift in focus from empowering introverted individuals to building an introvert-friendly workplace
culture.
PRACTICAL GUIDE: Ever the pragmatist, Kahnweiler provides a roadmap to systemic change through practical techniques, approaches, and assessments.

JENNIFER B. KAHNWEILER, PHD, is an author, certified speaking professional, and one of the top global leadership

speakers on introverts. She is hailed as a “champion for introverts.” Her bestselling books, The Introverted Leader, Quiet
Influence, and The Genius of Opposites, have been translated into seventeen languages. Kahnweiler helps organizations
harness the power of introverts. She has been a learning and development professional and leadership speaker at leading
organizations like Merck, NASA, Bosch, the American Chemical Society, Freddie Mac, the US Centers for Disease Control,
the American Management Association, and TEDxCentennialParkWomen. She has been featured in the Wall Street Journal, Forbes, and Fortune. Residence: Atlanta, GA Hometown: Woodmere, NY.
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Saving Face
How to Preserve Dignity and Build Trust
Maya Hu-Chan
On Sale Date: //
Page Count: 

In today’s diverse and dispersed workplace, leaders need to
connect, break down barriers, and build trust. Maya Hu-Chan
shows how the concept of “saving face” can help any leader
preserve dignity and create more empathetic cross-cultural
relationships.
Organizations now need to attract, retain, and motivate teams and employees
across distance, time zones, and cultural differences. According to cross-cultural management and global leadership specialist Maya Hu-Chan, saving and
building face will allow us to do just that.
“Face” represents one’s self-esteem, self-worth, identity, reputation, status,
pride, and dignity. The more face you have, the easier and faster you can get
work done. But saving face means far more than not embarrassing someone. It
is also about developing an understanding of the background and motivations of
others to discover the unique facets each of us possess. Without such an understanding, even the most well-intentioned individuals risk causing others to lose face without even knowing it. Hu-Chan explains the concept of saving face through anecdotes and practical tools, such as her B.U.I.L.D. leadership model (Benevolence, Understanding, Interacting, Learning, and
Delivery). This book illustrates how we can give face to create positive first impressions, avoid causing others to lose face,
and, most importantly, build trust and lasting relationships inside and outside the workplace.
TOPIC IS HOT: The ability for people to relate to others, to find commonalities, and to work towards a common goal are
wrapped up in how each person understands and protects the face of others.
CRITICAL BUSINESS NEED: Commerce and business have gone global, and on the leadership front, managers, entrepreneurs and even individual contributors must adapt to increasingly diverse clientele, workforce, and business partners.
POWERFUL PLATFORM: Author does tons of public speaking— speaking engagements in , for example—to the
principal audiences for this book.

MAYA HU-CHAN is a globally recognized management consultant, executive coach, author, and speaker. Specializing
in cross-cultural management and global leadership, she is the founder and president of Global Leadership Associates, a
management consulting firm in San Diego, California. Hu-Chan was an anchor for the Broadcasting Corporation of China
in Taiwan, former CEO of a nonprofit organization in California, columnist for Inc., and coauthor of Global Leadership: The
Next Generation. She has trained and coached thousands of leaders from Fortune  corporations, nonprofits, and public
sectors in North America, Asia, Europe, Australia, and Latin America. Residence: Poway, CA Hometown: Taiwan.
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The Extraordinary Power of
Leader Humility
Thriving Organizations — Great Results
Marilyn Gist, PhD
On Sale Date: //
Page Count: 

Humility—a deep regard for the dignity of others—is the key
to extraordinary leadership, says veteran leadership educator
Marilyn Gist. She draws on interviews with a dozen top CEOs to
offer a new model for leaders at all levels.
On the most fundamental level, leaders must bring divergent groups together
and forge consensus on a path forward. But what makes that possible? Leadership educator Marilyn Gist says what is most important is far too often overlooked: humility, which she defines as a deep regard for others’ dignity.
COVER NOT FINAL
Gist offers a model of leader humility derived from three questions people ask
of their leaders: Who are you? Where are we going? Do you see me? She explores
each of these questions in depth, as well as the six keys to leader humility: a
balanced ego, integrity, a compelling vision, ethical strategies, generous inclusion, and a developmental focus. Much of this
book is based on Gist’s interviews with a dozen distinguished leaders of organizations such as the Mayo Clinic, Costco, REI,
Alaska Air, Starbucks, and others. And the foreword and a guest chapter are written by Alan Mulally, the legendary leader
who brought Ford back from the brink of bankruptcy after the  financial collapse, and who Gist sees as an exemplar
of leader humility.
EXPERT AUTHOR: Gist is a prominent scholar who led the design, direction, and development of Seattle University’s
Leadership EMBA degree program (anchored in a model of leader humility) from its inception in  to its current rank of
# in the nation by US News and World Report.
BROAD KNOWLEDGE BASE: Gist interviewed a dozen prominent CEOs for the book, and there is a guest chapter by
Alan Mulally, the subject of the bestselling book American Icon: Alan Mulally and the Fight to Save Ford Motor Company.
HOT TOPIC: The need for leader humility has been frequently written about recently in major business publications like
Inc., Forbes, the Wall Street Journal, Harvard Business Review, Fast Company, and many others.

DR. MARILYN GIST is Professor Emerita, Executive Programs and Center for Leadership Formation, Seattle University,
where she was formerly associate dean at the Albers School of Business and Economics and executive director of the Center for Leadership Formation. She led the development of Seattle University’s Leadership EMBA degree program from its
inception in  to its current rank of # in the nation by US News and World Report. She has taught at the University of North Carolina-Chapel Hill and at the University of Washington, where she held the Boeing Endowed Professorship
of Business Management and served as faculty director of Executive MBA programs.
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The Six New Rules of Business
Creating Real Value in a Changing World
Judy Samuelson
On Sale Date: //
Page Count: 

Aspen Institute vice president Judy Samuelson offers six new
rules that will enable businesses to free themselves from the
shackles of shareholder primacy and play a more active role in
solving society’s problems.
Decades of teaching and reinforcing shareholder return as the single objective
function of a well-run business has resulted in corporations focused entirely
on quarterly profits and rewarding short-term oriented investors. This has
been at the expense of employees, long-term vision, and stewardship of natural resources. But we are now starting to see social forces and public expectations giving shape to a new kind of business ethic, as reflected in the Business
COVER NOT FINAL
Roundtable’s  Statement on the Purpose of the Corporation.
Judy Samuelson, a vice president at the Aspen Institute, lays out six new
rules that can help business free itself from the tyranny of shareholder primacy and become an active force for solving the
world’s problems:
. Reputation, trust, loyalty and other intangibles drive real business value
. Businesses serve many objectives beyond shareholder value
. Corporate responsibilities extend far outside the business gates
. Employees are allies, not expenses
. Culture is king and talent rules
. Co-create with your competitors to win
These new rules create real value and have the staying power to reverse decades of value destroying decisions in business.
EXPERT AUTHOR: As founder and executive director of the Aspen Business and Society Program, Judy has been at the
forefront of fresh thinking about the purpose and impact of business for two decades.
TOPIC IS HOT: Ethics and accountability of large corporations continues to hold traction nationally in both the media and
academic studies—for example, in  the Business Roundtable published a new statement on the purpose of the corporation that included supporting communities, protecting the environment, and investing in diversity and inclusion, and
which generated a lot of buzz.
SOLID SUPPORT FROM A MAJOR INSTITUTION: As a vice president, Judy Samuelson will have strong marketing support from the Aspen Institute and access to their valuable list of contacts.

JUDY SAMUELSON is a vice president at the Aspen Institute and founder and executive director of the Aspen Business
and Society Program. She previously worked in legislative affairs in California, banking in New York’s garment center and
ran the Ford Foundation’s office of Program-Related Investments. She has a Masters degree from the Yale School of Management and a B.A., Phi Beta Kappa, from UCLA. Samuelson blogs for Quartz@Work and is a Director of the Center for
Financial Services Innovation. She was awarded a Bellagio Fellowship by the Rockefeller Foundation and values her association with All Souls-NYC, Star Island.
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Inside Your Customer’s
Imagination
5 Secrets for Creating Breakthrough Products,
Services, and Solutions
Chip R. Bell
On Sale Date: //
Page Count: 

Customer service expert Chip Bell takes readers to the next
level of customer-centric innovation—not just listening to your
customers, or partnering with them, but co-creating products
and services with them.
Every organization aspires to be customer-centric, but the current approach is
shallow and transactional: organizations ask customers what they want and
then try to give it to them. But often customers can’t articulate precisely what
they want. And to really stay ahead of the competition, organizations have to
have such a deep relationship with their customers that they can surprise them, create innovations that match their hopes
and aspirations, not just their needs and expectations.
This book lays out a strategy for getting customers fully integrated into the creation process. Bell offers five secrets for
what he calls Co-creative Partnerships: Curiosity—develop a deep connection with customers that bonds, affirms, and supports; Grounding—find the juncture between the customer’s needs and hopes and the organization’s mission and values;
Discovery—turn tryouts into a bold, risk-taking learning adventures; Trust—honor candor, respect clear work agreements,
and plan for the inevitable hiccups; and Passion—offer signs of admiration and actions of caring that help keep the alliance
fresh and spirited.
LEADING EXPERT: Chip Bell is the author or coauthor of  books, and a much in demand speaker and consultant on
customer service.
EXAMPLES FROM MAJOR COMPANIES: the book includes dozens of examples from organizations in a wide variety of
industries, including McDonalds, DHL, Marriott, Victoria’s Secret, Lockheed-Martin, Element Bars, General Electric, Discover Card, Harley-Davidson, and many more.
CRITICAL NEED: There are many books on innovation, but none on making customers a truly integral part of the innovation process.
BROAD APPEAL: Bell breaks down exactly how each of his strategies pertains to different roles and relationships, such
as Customer/client, leader, sales professional, work colleagues etc.

CHIP R. BELL is senior partner of the Chip Bell Group. Global Gurus has ranked him one of the top three keynote speakers in the world on customer service for five years in a row. He is the author or co-author of twenty-three books that have
been translated into fifteen languages. Chip has appeared on CNBC, CNN, Fox Business, Bloomberg TV, ABC, CBS, NPR,
and Marketplace, and his work has been featured in Fortune, Wall Street Journal, Financial Times, USA Today, Success,
Businessweek, Entrepreneur, Money, and Fast Company. He is a regular columnist for Forbes.com, MoneyInc.com, CEO
World Magazine, CEO-Magazine.com, Real Leaders.com, and LeadChange.com. Residence: Greensboro, GA Hometown:
Alamo, GA



María Jesús Aguilo: maguilo@bkpub.com • Catherine Lengronne: clengronne@bkpub.com

BUSINESS & ECONOMICS — E-COMMERCE —
INTERNET MARKETING

BK Rights Catalog

Mastering Marketing Agility
Transform Your Marketing Teams and Evolve
Your Organization
Andrea Fryrear
On Sale Date: //
Page Count: 

The leading authority on agile marketing shows how to build
marketing operations that can pivot freely and yet remain
committed to priorities.
As a marketer, are you tired of chasing marketing fads and algorithm rumors
that seem to change every couple of months? This guide to building the perfect marketing department will help you achieve the latest and greatest without
having to rebuild your operations from scratch every time the wind changes.
You see, Agile has been the accepted modus operandi for software development for two decades, and marketing is poised to follow in its footsteps. As
the audiences we market to become ever more digital, Agile frameworks are
emerging as the best and only way to manage marketing. This book is a signpost showing the way towards the Agile future
of marketing operations, explaining how every role from social media intern up to Chief Marketing Officer can work in unison, responding to the market’s demanding challenges without losing focus on the big picture.
LEADING AGILE MARKETING EXPERT writes about how marketing departments can set themselves up for success
using agile methods and avoid constantly burning through CMOs without accomplishing any real change.
KEYSTONE OF AGILE MARKETING CURRICULUM: Andrea Fryrear is the co-author of IC Agile’s marketing curriculum;
for everyone looking to become certified in agile marketing methods, this will become a helpful classic.
FUTURE-PROOF YOUR MARKETING DEPARTMENT: The only thing that is certain in the world of marketing is that
demands from the customer and the organization are always evolving. Build your marketing department in such a way it
can painlessly respond to change.

ANDREA FRYREAR is the world’s leading authority on Agile marketing. She is co-author of the ICAgile Certified Professional in Agile Marketing curriculum, author of Death of a Marketer, and an internationally sought-after speaker and
trainer. She holds numerous Agile certifications, including Advanced Certified Scrum Product Owner (A-CSPO), ICAgile Certified Instructor, Certified Professional in Agile Marketing (ICP-MKG), Certified Scrum Master (CSM), Certified Agile Leader
(CAL-), Certified Scrum@Scale Practitioner, and Certified Professional in Agile Coaching (ICP-ACC). Prior to co-founding
AgileSherpas, Andrea worked as a content marketer and content strategist, both on the brand and agency side. Residence:
Longmont, CO Hometown: Longmont, CO.
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Seeing People Through
Unleash Your Leadership Potential with the
Process Communication Model
Nate Regier, PhD
On Sale Date: //
Page Count: 

NASA, Pixar, and BMW all use the Process Communication
Model as a way of training leaders to connect effortlessly with
anyone. This book simplifies the complex model to make it easy
for anyone to use.
Assessments like MBTI, DiSC, and StrengthsFinder are popular tools for understanding personality. Unfortunately, the results often isolate people in neat
boxes rather than build bridges across their differences. In contrast, the Process Communication Model (PCM) helps you find the shared ground between
you and the people you speak with. According to PCM, we all have a feeler, a
thinker, a believer, a dreamer, a rebel, and a promoter within us; it’s the proportions that vary. We default to communicating with our strongest part, when
we should be communicating using the part we have most in common with others. Over one million people in fifty countries have been trained in this model, but this is the first book written with the goal of being easily understood by untrained
people. Seeing People Through will help leaders support their people in facing any challenge and get organizations communicating on mutually beneficial terms.
MUST-HAVE TRAINING RESOURCE for over , PCM certified trainers and coaches globally who need resources to
help them sell and connect PCM to their clients.
AUTHOR IS A MASTER TRAINER who works closely with the PCM founder’s organization.
MORE ACCESSIBLE AND PRACTICAL than other PCM resources on the market.
ENGAGING STORY FORMAT shows PCM in action, in leadership and real life.

NATE REGIER, PHD is the CEO and founding owner of Next Element Consulting, a global leadership firm dedicated to
bringing compassion into the workplace. Dr. Regier is a former practicing psychologist and expert in social-emotional intelligence, interpersonal communication and leadership. Recognized as a Top  keynote speaker, he is a Process Communication Model® certifying master trainer and co-developer of Leading Out of Drama® and The Compassion Mindset®
training and coaching systems. He hosts a podcast called “OnCompassion with Dr. Nate,” writes a weekly blog, contributes to multiple industry publications and blogs, and is a regular guest on podcasts. Residence: Newton, KS (near Wichita)
Hometown: Newton, KS.
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Leveraging the Impact of
360-Degree Feedback
Second Edition
James W. Fleenor, Sylvester Taylor, and
Craig Chappelow
On Sale Date: //
Page Count: 

From the Center for Creative Leadership (CCL), this essential
guide is updated with new insights, tips, and tools to help
organizations get the most out of -degree feedback.
This is a hands-on guide for implementing effective -degree feedback systems as part of leadership development initiatives in organizations. Written for
professionals who work inside organizations and external consultants working with clients, the book draws on over twenty years of research and practice
by the Center for Creative Leadership (CCL). The book provides step-bystep guidelines for successful -degree feedback as well as best practices
observed and tested with CCL’s broad base of clients.
The second edition is updated with advances in the field over the past ten years and features new chapters on ensuring
validity, why the process can fail, and the future of leadership development. The book includes worksheets, checklists, and
other tools to use or adapt with a -degree process in any organization.
Center for Creative Leadership (CCL) is a top-ranked, global provider of programs that develop better leaders through its
exclusive focus on leadership education and research.
NEW EDITION: Long-overdue update of the authoritative book on -Degree feedback.
RESEARCH-BASED PRACTICE ADVICE: Steeped in decades of research and experience, but full of practical tools, tips,
and processes to put into action.
PRODUCT NEUTRAL: Recommendations are applicable to any brand of -Degree instrument.
CCL BRAND: Now in its th year, CCL is at the forefront of leadership development, with offices, affiliates, and alumni
all over the world.

JOHN W. FLEENOR is senior researcher, commercialization and innovation, at the Center for Creative Leadership. As
director of psychometrics, he led a program of research on the development and use of -degree feedback instruments.
Residence: Greensboro, NC Hometown: Greensboro, NC.
SYLVESTER TAYLOR is senior designer, commercialization and innovation, at the Center for Creative Leadership. He is

an experienced designer, manager, coach, researcher, speaker, and skilled facilitator. Residence: Greensboro, NC Hometown: Greensboro, NC.

CRAIG CHAPPELOW is a leadership solutions facilitator at the Center for Creative Leadership. He has over twenty
years of classroom experience working with managers and executives from across a wide variety of industries to increase
their effectiveness in leadership roles. Residence: Greensboro, NC Hometown: Greensboro, NC.
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Maximizing Your Potential at Work

Maximizing Your
Potential at Work

On Sale Date: //
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Elaine Biech

COVER NOT FINAL

Elaine Biech
A career development toolkit for people who want to take charge
of their own professional learning path.
This book is for employees who want to take charge of their own professional
development. Many organizations have eliminated employee career development programs in favor of DIY efforts—and, even if this is not the case, there is
more to be gained than lost in taking responsibility for your own career.
Biech offers practical guidelines for — keeping your career on track and mapping it beyond your current job; overcoming personal roadblocks and finding your
passion at work; and initiating talent conversations with your manager. -plus
skills are outlined, including networking, handling pressure, prioritizing, political
savvy, teamwork, and selling your ideas.
For each skill, there are actions you can take immediately, ongoing practice,

and long-term strategies.
Full of tools, tips, and resources, this book is written for the development of all employees. In addition, a short chapter
offers advice to managers who want to bring out the best in their people.
AUTHOR IS STAR IN THE TRAINING WORLD: She works closely with the biggest training/talent development association (ATD) and has consulted for hundreds of private and public sector organizations
FILLS UNIQUE NEED/NICHE: There are books on job hunting and books for leaders, but little for regular employees
looking for a path to career advancement
CAN BE USED IN CORPORATE TRAINING: It will include a process, discussion guidance, tools, assessments and techniques that can be used in corporate training

ELAINE BIECH is president of ebb associates inc, a strategic implementation, leadership development, and experien-

tial learning consulting firm, has been in the training/talent development field for more than  years helping organizations
work through large-scale change. She has presented at dozens of national and international conferences and has been featured in publications such as the Wall Street Journal, Harvard Management Update, Investor’s Business Daily, and Fortune. Biech has won numerous awards for her many contributions to the training profession, is the author or editor of more
than  books, including The Art & Science of Training and Training For Dummies.
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The Creativity Leap
Unleash Curiosity, Improvisation, and Intuition
at Work
Natalie Nixon
On Sale Date: //
Page Count: 

Creativity is the source of all innovation, but how can we
cultivate it? Natalie Nixon draws on her background in business
and the arts to show how we can unlock our innate creativity to
produce breakthrough products and services.
Creativity is the engine for innovation, but too many people associate creativity solely with the arts, even though to be an incredible scientist, engineer, or
entrepreneur requires immense creativity. Natalie Nixon, an innovation strategist with a background in cultural anthropology, fashion, dance, and service
design, says a creativity leap is needed to bridge the gap that exists between
the churn of work and the highly sought-after prize called innovation.
Nixon believes humans are hard wired to be creative, so creativity is a competency anyone can develop. She defines it as a system grounded in curiosity and moving in and out of improvisation, intuition, and insight. The process of creativity combines wonder (inspiration, awe, audacity, and asking a lot of what-if questions)
with rigor (discipline, practice, skill-building, and attention to detail). This book combines creativity tools and techniques with
stories of individuals and businesses that have the courage to lead with creativity to innovate. If you are looking for ways to
increase your individual or organizational creativity quotient, then look no further.
UNIQUE APPROACH: Nixon draws on her background in both the arts and the business worlds to identify creative solutions to corporate issues that would be invisible to anyone else.
INTRIGUING EXERCISES: Nixon includes stimulating and accessible exercises built around curiosity, improvisation, and
intuition to unlock creativity in the workplace.
HOT TOPIC: Creativity is the source of innovation, and every company knows innovation is the key to surviving in a highly
competitive global economy—this book offers a fresh approach.

NATALIE NIXON is president of Figure  Thinking. She is a regular contributor to Inc. and a global speaker represented
by the BigSpeak Speakers Bureau. She has spoken at TEDxPhiladelphia, the Business Innovation Factory,  Possibles
(in France), Creative Mornings, the Copenhagen Institute for Interactive Design, the European Innovation Academy, and
the Mayo Clinic Transform conference. Nixon is a lecturer at the University of Pennsylvania in social innovation and design
thinking and a senior advisor at Econsult Solutions. She holds a PhD in design management from the University of Westminster in London, an MS from Thomas Jefferson University in global textile marketing, and a BA (cum laude) from Vassar
College in anthropology and Africana studies. Residence: Philadelphia, PA Hometown: Philadelphia, PA.
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From Incremental to Exponential
How Large Companies Can See the Future and
Rethink Innovation
Vivek Wadhwa and Ismail Amla with
Alex Salkever
On Sale Date: //
Page Count: 

Not only can big companies be just as nimble as startups, this
book shows how they can out-innovate their challengers by
combining a startup mindset with the powerful advantages that
legacy companies have.
Over and over, we see big legacy businesses getting beaten to the punch by
energetic little startups. It seems like innovation can only come from the bottom up, or from outside in. But tech experts Wadhwa, Amla and Salkever are
here to tell you that big equals slow and stodgy is a myth. Based on decades
of experience working with the world’s leading brands and the world’s leading startups, they explore the opportunity legacy companies have to create new markets, supercharge growth and remake
their businesses by combining the scrappy mindset and tool belt of hypergrowth startups alongside and the massive benefits of incumbency: boatloads of customer data, decades of brand equity, robust distribution channels, enormous financial
asserts, and more. Equally important, they provide a playbook on how to use their insights in your own company, team
or career. This is a fast-paced, anecdote rich story that rethinks modern innovation—a book every manager, executive and
ambitious employee will want to read.
MYTH-BUSTING: Takes on one of the biggest myths in business, showing that, with the right mindset, large companies
are actually better equipped to innovate than startups, given their resources, systems, brand recognition, and talent.
COMBINES STARTUP AND LEGACY EXPERTISE: Vivek Wadhwa is a startup veteran, and Ismail Amla is a former Managing Partner at IBM Global Consulting and Chief Growth Officer of Capita.
MEDIA-SAVVY AUTHOR: Vivek Wadhwa has been published in the Wall Street Journal, The Economist, Forbes, The
Washington Post, The New York Times, U.S. News and World Report, and Science Magazine, and appeared on CBS/
Minutes, PBS, CNN, ABC, NBC, CNBC, and the BBC.

VIVEK WADHWA has been researching and teaching technology development and innovation for over a decade at leading institutions of higher learning, such as Stanford, Duke, Harvard, and Carnegie Mellon universities. He is a regular keynote speaker and a syndicated columnist with Fortune magazine, CBS MarketWatch and the Hindustan Times. Residence:
Menlo Park, CA Hometown: Delhi, India.
ISMAIL AMLA is the Chief Growth Officer of Capita. He is responsible for overseeing innovation efforts at Capita and
both internal and client-facing transformation efforts globally. Amla was formerly Managing Partner of IBM Global Services
(North America), the company’s professional services division and the world’s largest consulting organization. Residence:
London, UK Hometown: London, UK.
ALEX SALKEVER is the coauthor with Vivek Wadhwa of The Immigrant Exodus, The Driver in the Driverless Car, and
Your Happiness Was Hacked. Residence: Mill Valley, CA Hometown: Mill Valley, CA.
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The Creative Mindset
Mastering the Six Skills That Empower
Innovation
Jeff DeGraff and Staney DeGraff
On Sale Date: //
Page Count: 

With the right mindset, creative breakthroughs can be made by
anyone—innovation experts Jeff and Staney DeGraff introduce
six essential creative thinking skills that will democratize the
process of innovation.
Nearly all of today’s major innovation workshops and programs call on organizations to drive innovation. What they miss is that the personal creativity of
individuals is what makes innovation happen. And creativity doesn’t require
an advanced education or technical skills—everyone can be creative. Often, all
they lack is a fitting mindset and the right tools.
COVER NOT FINAL
The Creative Mindset brings how-to advice, tools, and techniques from two
master innovators who have taught and worked with over half of all Fortune 
companies. Jeff and Staney DeGraff introduce six essential creative thinking skills that can be easily mastered with limited
practice and remembered as the acronym CREATE: Concentrate, Replicate, Elaborate, Associate, Translate, and Evaluate.
These six skills, sequenced as steps, simplify and summarize the most important research on creative thinking, and draw on
over thirty years of real-world application in some of the most innovative organizations in the world. It’s time to rethink the
way we make innovation happen. As the spirit of Chef Gusteau proclaims in the Pixar classic, Ratatouille, “Anyone can cook.”
EXPERT AUTHOR: Jeff DeGraff is Professor of Management and Organizations at the University of Michigan’s Ross
School of Business who has worked with  of the Fortune  companies.
ACTIONABLE EXERCISES: The DeGraffs include exercises and self-assessments so readers can evaluate their own creative practices.
HOT TOPIC: Every company knows innovation is the key to surviving in a highly competitive global economy—this book
offers a fresh approach.

JEFF DEGRAFF is a Clinical Professor of Management and Organizations at the Ross School of Business at the University of Michigan and is an advisor to Fortune  companies—including General Electric, Coca-Cola, Google, MercedesBenz, and many more. He has written several books, including The Innovation Code, Innovation You, Creativity at Work,
and Leading Innovation, and his thoughts on innovation are regularly covered by Inc., Fortune, and Psychology Today. He
has a regular segment on public radio called “The Next Idea.”
STANEY DEGRAFF is the CEO of Innovatrium Institute for Innovation, a laboratory and consulting firm with multiple
locations. She is the coauthor of The Innovation Code.
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Untapped Agility
Seven Leadership Moves to Take Your
Transformation to the Next Level
Jesse Fewell
On Sale Date: //
Page Count: 

This balanced guide to Agile transformation gets past all the
hype and jargon to help project leaders tailor Agile to their
unique organizational setting.
Agile transformations are supposed to make organizations modern, competitive, and relevant. But in the rush to jump on this latest bandwagon, many
leaders make the mistake of adapting superficial versions of Agile techniques,
only to find that their organizations are just marginally better versions of their
previous selves. Jesse Fewell’s book cuts through the “quick fix” hype of Agile
theory and uses decades of Agile coaching experience to unpack the mistakes that hold organizations back. He identifies the seven common leadership
moves that can be used to unblock stalled Agile transformations. Once you
understand these moves, you’ll be able to do the hard work of building a wholeheartedly Agile organization: your transformation will go more than skin deep. Based on case studies from the field, this book unapologetically engages with the
messiness of organizational culture and process change and will help you navigate those challenges in a way that works
for your own people.
AGILE EXPERT AUTHOR: Experienced consultant on agile transformations
CERTIFIED AUTHOR: The author has contributed to both PMBOK® and the Agile Practice Guide and is certified in all
leading project management methodologies.
DRAWS ON CASE STUDIES: Draws on case studies from organizations in the midst of agile transformation

JESSE FEWELL is an author, coach, and trainer who helps senior leaders from Boston to Bangalore transform their

teams and organizations. As a project management pioneer, he founded the original PMI Agile Community of Practice, cocreated the PMI-ACP Agile certification, and coauthored the Agile Practice Guide. A global entrepreneur and the founder of
VirtuallyAgile.com, he has distilled his experiences in the handbook Can You Hear Me Now? Working with Global, Distributed, Virtual Teams. A graduate of Johns Hopkins University, he is a double-certified leadership coach and an accredited
instructor with four distinct Agile certification bodies. Residence: Falls Church, VA Hometown: Falls Church, VA.
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Project Management for
Small Projects
Third Edition
Sandra F. Rowe
On Sale Date: //
Page Count: 

Project Management for Small Projects shows you how to tailor
bureaucratic planning processes to a sleek minimum while still
keeping your project running like a well-oiled machine.
The Project Management Body of Knowledge (PMBOK®) recommends tailoring
the planning processes to fit the size of your project, but it doesn’t always fully
explain how. Using too much process can be as detrimental to a project as not
using a process at all. For years, this book has helped managers of small projects design processes that are neither too big nor too small but “just right.” It
provides simplified but compliant tools for immediate use in managing small
projects. And since most small projects tend to be similar in structure or outcome, a template for one project can be used for future projects. This new edition of Project Management for Small Projects has been updated to align with the latest PMBOK. In addition, there is new
material on Agile project management and on the essential leadership skills for small project managers.
NEW EDITION OF POPULAR BOOK: A trusted resource among project managers with a track record of steady sales,
now on its rd edition.
PMBOK-COMPLIANT: Updated to be compliant with the latest edition of PMBOK, and also includes new information on
soft skills and Agile
ADDRESSES UNIQUE NEED: Most projects are small, yet most resources are aimed at managing large projects
ADAPTABLE: The perfect resource for tailoring traditional project management methods down to the size required by your
individual needs.

SANDRA F. ROWE, PhD, PMP, MBA, MSCIS, has more than twenty-five years of project management experience. Her
responsibilities have included leading information technology and process improvement projects; developing project management processes, tools, and techniques; and designing, developing, and delivering project management training programs. She has taught graduate-level project management courses and speaks regularly on project management processes,
project management for small projects, the project office, knowledge sharing, and lessons learned. Residence: Southfield,
MI Hometown: Southfield, MI.

María Jesús Aguilo: maguilo@bkpub.com • Catherine Lengronne: clengronne@bkpub.com



BK Rights Catalog

PROJECT MANAGEMENT — FINANCE /
FINANCIAL RISK MANAGEMENT

Practical Project Risk Management
The ATOM Methodology • Third Edition
David Hillson and Peter Simon
On Sale Date: //
Page Count: 

Third edition of an award-winning risk management classic is
more actionable than ever with new chapters on facilitating risk
conversations and running a risk workshop.
Risk isn’t just about threat; it’s also about opportunity. You have to be ready to
take advantage of the most unexpected good or bad events, or you’ll lose out
on major revenue opportunities. The Active Threat and Opportunity Management (ATOM) methodology helps companies, leaders, and project managers
worldwide find the best strategy for taking advantage of unexpected events.
This PMI award-winning methodology is already used by top corporations;
COVER NOT FINAL
will your organization be the next to take advantage of these brand-new chapters on risk workshops and risk facilitation? Exploit these ingenious techniques
to get everyone in your organization on the same page about how much risk can be tolerated. Or make sure your MBA students and project managers are prepared to tackle the ups and downs of this risky world.
TOP EXPERTS ON RISK: This is the best-known among the many books authored by internationally sought-after risk
management consultant and long-time public speaker David Hillson.
ESTABLISHED CLASSIC: This sold tens of thousands of copies in the two previous editions, and is currently being used
as a textbook in dozens of university courses.
UPDATE TO POPULAR METHODOLOGY: The ATOM methodology, a widely accepted best practice, has now been
updated with the latest data-driven insights.
TWO BRAND-NEW HOW-TO CHAPTERS: Chapters on risk workshops and risk facilitation make this book more useful
than ever for leaders, project managers, portfolio managers, and students.

DAVID HILLSON is The Risk Doctor, with a global reputation as a thought-leader in risk management. His motto is,
“Understand profoundly so you can explain simply,” and he has advised leaders and organizations around the world on
how to create value from risk, based on a mature approach to risk management.
PETER SIMON has over  years of experience as a project management consultant and practitioner. Peter has done
consulting or developed training programs in project, program, and risk management for numerous companies, including
Royal Dutch Shell, Talisman, BG Group, AMEC, Wood Group and the UK government.
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The Remote Facilitator’s
Pocket Guide
Kirsten Clacey and Jay-Allen Morris
On Sale Date: //
Page Count: 

Sensitive to a diversity of cultures, locations, and personalities,
this remote facilitation method can make virtual meetings even
more powerful than in-person ones.
Many people struggle with remote meetings: a cocktail of factors, such as
technical barriers and invisible group norms, increase the uncertainty and risk
of the already vulnerable task of collaborating and sharing ideas. When remote
meetings go badly, they go really badly. Few things feel as lonely and intimidating as speaking to a screen with unreadable faces staring back in silence.
This book will help you improve the quality of your remote meetings. With a
little awareness, some planning, and some practice, you can make your remote
meetings an effective, engaging, and powerful mechanism for collaboration
within your organization. This little guide is chock-full of practical, down-toearth remote facilitation techniques built to accommodate all cultures and personality types. Apply a few of them judiciously and you’ll be surprised to be hearing more from your far-flung employees
than you ever heard even from your in-person team.
REMOTE TEAMS ARE ON THE RISE: Figuring out how to establish genuine teamwork between many locations is one of
the modern project manager’s top challenges.
NOVEL NEW TECHNIQUE: New techniques for facilitating remote meetings ensure power equality between participants
regardless of location, personality, or working style.
TIMELESS PRINCIPLES FOR AGILE TEAMS: The book’s techniques can be applied on any technical platform and are
rooted in the principles of the business-transforming agile cultural movement.

KIRSTEN CLACEY began her career in counseling and psychology and then moved into software. She is currently work-

ing at Jumo as a Scrum master and facilitator. Prior to this, she worked at seven as an Agile facilitator. She is currently
serving as the chair of the official Scrum Alliance User Group in South Africa. Residence: Cape Town, South Africa Hometown: Cape Town, South Africa.

JAY-ALLEN MORRIS had a previous career in the film industry but found her Agile calling by accident. She currently

works at Jumo as an Agile lead and recently was a volunteer committee member for Scrum User Group South Africa
(SUGSA). Residence: Cape Town, South Africa Hometown: Cape Town, South Africa.
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Redesigning America’s Healthcare

Redesigning America's
Healthcare

On Sale Date: //
Page Count: 

Peter Lazes and
Marie Rudden

Peter Lazes and Marie Rudden
Proven and practical approaches for redesigning healthcare
organizations to be more patient-centered and less fragmented
by tapping into the experiences of staff on the front lines of
patient care.

Healthcare continues to be our fastest-growing sector —  times more than the
rest of the economy. Yet, it costs almost twice as much in the U.S. as it does in
other countries, and its delivery systems are widely acknowledged to be fragmented, uneven in quality, and difficult to negotiate for the patients they aim
to serve. Systemic changes are needed to create structures and processes that
COVER NOT FINAL
address these intrinsic flaws.
Practical and inspiring, this book draws on theories and practices that promote organizational change, and outlines processes for establishing Labor-Management Partnerships that utilize the knowledge and experience of administrators and staff at all levels. Through details of
past and current practices of frontline participation, readers will discover proven methods for improving health care in the
U.S. by listening to and implementing the ideas of frontline staff and patients.
HEALTHCARE REFORM IS A HOT TOPIC: Healthcare is a topic that tops the list of issues that the American public care
about.
AUTHOR UNIQUELY QUALIFIED: As founder of Cornell’s Healthcare Transformation Project, Lazes can speak with depth
and authority on the topic.
PROVEN, ACTIONABLE SOLUTIONS: Recommendations are rooted in reality—both past and present—and in
on-the-ground.

PETER LAZES is the founder and former director of the Healthcare Transformation Project within Cornell University’s
School of Industrial and Labor Relations. His current work involves assisting hospitals and healthcare organizations to
develop methods to improve patient care and reduce costs with a focus on frontline staff engagement. He has served as a
consultant for organizations in a variety of sectors on topics such as organizational change, innovation and new work systems, new roles for unions, and strategies for keeping American jobs. Residence: West Stockbridge, MA.
MARIE RUDDEN, a practicing psychiatrist, psychoanalyst and researcher, who has conducted research on effective
leadership strategies in the face of work-group impasses. She has been Chair of the American Psychoanalytic Association’s
Committee for Psychoanalysis in the Community, applying the psychoanalytic study of group experience to issues facing
communities, and of the Task Force on Income Inequality, studying the impact of class structures on mental health and
mental health treatment. Residence: West Stockbridge, MA.
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Fifty-Seven
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after year, testifying to their enduring value.
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