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NEW TITLES 
FALL 2022 

 
 
RUNNING ON EMPTY: Managing and overcoming burnout in the workplace 
 
Three out of five workers across the world say they feel burned out. A 2020 study claims that the 
figure is in fact three in four. Over the past 24 months, our relationship with work has changed 
beyond recognition. On the one side, employees are now looking for more choice, flexibility and 
freedom than ever before and statistics show that if they don’t get what they want, they are prepared 
to vote with their feet. On the other, employers across all industries and job roles are currently facing 
mass resignations with 3.6 million US workers resigning in May 2021 alone. With such a background, 
organisations are now being forced to take burnout among their workforce more seriously.  
 
This book offers a story-based exploration of a growing risk and some real and deep practices that 
seeks to improve the human experience of the present-day workforce and make organizations more 
viable for the future. The authors look at the current burnout situation from a lens of discovering and 
seeking to heal some of the root causes of workplace despair. The book gives the reader a sense for 
when burnout is happening or imminent and suggests deeply human and radical inroads for 
prevention and healing.  
 
About the authors: Dr Amy Bradley specialises in compassionate leadership, burnout and 
engagement at work. She is Professor of Leadership and Management at Hult International Business 
School. Katherine Semler is a partner at Korn Ferry Hay Group and specialises in leadership 
development. She was previously in corporate learning and programme design at Telefonica 
University and IESE Business School.  
 
UK publication: October 2022 / Length: 192 pages 
 
 
 
THE INNOVATION PLAYBOOK: A visual guide to spark human-centred innovation 
 
*** A practical and visual guide to innovation and achieving the right results*** 

We are in a world where consumer demands change as rapidly as the development of technology, 
and nearly all companies are under pressure to think bigger, better and create success. Yet innovation 
– and creating ideas that truly connect with your consumers at the right time – is far from easy (9 out 
of 10 times such innovation projects and initiatives fail).  
 
This book is a playbook and manifesto for anyone who wants to create products and services that 
people genuinely need and want. Based on the author’s extensive experience of working on 
innovation projects with leading global companies, the book cuts through the noise, shares cases of 
failures and successes, but most importantly, presents a series of thought-provoking, practical 
exercises and challenges that will empower the reader to avoid common pitfalls and begin innovating 
for humans. Moreover, by putting people first in your innovation, you will create something truly 
impactful, that shapes a better tomorrow.  
 
About the author: Andy Swann is a consultant whose work has influenced the way major 
corporations create and launch products/services. He is the founder of My Amazing Team and the 
author of The Human Workplace (Kogan Page). He is based in the UK. 
 
UK publication: September 2022 / Length: 240 pages 
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BETTER MANAGEMENT: Six principles for leaders to make management their competitive 
advantage 
 
*** The six key principles for improving your management process and delivering better 
performance. *** 
 
Management guru Henry Mintzberg defines “management” as the art, science and craft to get work 
done. In that sense, management touches everyone, everywhere, anytime. For all business leaders, 
management is one of the most basic and important processes to achieving your goals. This 
important book shows how management can be turned into your competitive advantage. 
 
For management to be a competitive advantage, it must be better management. Recent research has 
shown that companies that have established agile, people-centric and dynamic capabilities – and 
have got rid of traditional management methods – outperform others by a huge margin. From this, 
the author offers six key principles of better management, that will provide the platform for all 
business leaders and organizations to make the shift towards greater performance.  
 
About the author: Lukas Michel is founder of Agility Insights, with over 30 years' senior executive 
experiences, supporting executives worldwide in management techniques. He is a thought-leader on 
the subject of agility, and the author of five management books. 
 
UK publication: August 2022 / Length: 224 pages 
 
 
 
HOMO STUPIDO: Lessons from stupidity 
 
*** A short examination of human nature, some of the crazy and destructive things we do, and why 
we have to start changing *** 
 
Yuval Noah Harari, the author of Sapiens: A Brief History of Humankind, has said: “I know that we 
should never underestimate human stupidity. It’s one of the most powerful forces in history.” As a 
child, Stefan Engeseth often got into trouble with his teachers, because he did not believe them. 
Could it really be true that we, Homo Sapiens, achieved all that stupidity taught to us in history class? 
We’re destroying the planet, there’s a new Cold War, and economic systems are becoming unstable… 
yet, at the same time, we’re intelligent and receiving the Nobel Prize. It did not make sense to him as 
a child, and it still does not today. 

This short book attempts to explain why, when many of us are born as geniuses, human stupidity 
seems to dominate our lives, from war to the environment, politics to economics, terrorism to sport. 
In answering the question, “Are we intelligent or stupid?”, Stefan Engeseth seeks lessons from our 
past failures, and from the animal kingdom, to find ways to turn the power of stupidity into a more 
positive force for society.   

About the author: Stefan Engeseth is a marketing and growth consultant and works with leading 
companies across Europe. He is the author of four business books, the most recent being 
Sharkonomics, which has been translated into six languages.  

UK publication: September 2022 / Length: 124 pages 
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KEY TITLES 
SPRING 2022 

 
 
DISRUPTION: The future of banking and financial services – how to navigate and seize the 
opportunities 
 
*** A must-read book about banking and financial services that analyses the future and opportunities 
in the sector *** 
 
One of the worst recessions for the past 100 years, businesses failing, a revolution in technology, 
increasing financial constraints, compliance stifling the ability to be nimble, changing consumer 
behaviour, and a market driving products towards commoditization – this is the perfect storm facing 
the banking industry.  
 
Disruption provides a critical understanding of the impact of the current economic crisis and the 
current industrial revolution on financial services, the new trends in the sector, and the opportunities 
for banks to leverage their unique assets and pre-empt challengers from gaining meaningful market 
share. The book also provides top-level advice about transforming financial services organizations by 
finding the right balance between short-term requirements and the imperative of long-term change. 
This balancing act is what the authors call the “ambidextrous approach”, which requires focus on two 
strategic initiatives: performance and innovation. 
 
About the authors: Ignacio Garcia Alves is the Global CEO and Philippe de Backer is Managing Partner 
and Global Practice Leader of Financial Services at Arthur D. Little, one of the world’s leading 
management consulting firms. 
 
UK publication: February 2022 / Length: 288 pages 
Rights licensed: Simplified Chinese 
 
 
 
WE, ME, THEM & IT: How to write powerfully for business 
 
*** A classic book about writing and using language in business – now in a new 21st anniversary 
edition*** 
 
It’s no good having a good idea if you cannot communicate it to someone else. John Simmons, in this 
stimulating and readable book, demonstrates how we can write and use words more creatively and 
persuasively in business today. From differentiating your company from another, to injecting life and 
vibrancy into your products and services, to writing everyday emails, this cult business book by the 
modern-day guru of business writing (now released as a new 21st anniversary edition) shows ways in 
which we can use words to gain competitive advantage in business life through “tone of voice”.  
 
John Simmons’ method of writing powerfully for business is based on his “WE, ME, THEM and IT” 
model, which over the past 25 years has been adopted by tens of thousands of marketers and other 
professionals around of the world. Simmons argues that effective business writing is about learning to 
love writing and words, and bringing more of our real selves to working life. 
 
About the author: John Simmons is a writer and consultant with a background in the world of identity 
and branding. He was previously Verbal Identity Director of Interbrand. He is the author of several 
books about writing, language, identity and branding. 
 
UK publication: January 2022 / Length: 256 pages 
Rights licensed: Simplified Chinese 
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MASTERING DECLINE: Stories and lessons from a company making profit against the odds 
 
***Many companies now find themselves having to operate in markets that are no longer growing. 
How can a company can survive and remain profitable in a declining market?*** 
 
Compounded by the pandemic-induced economic recession, many companies find themselves 
operating in declining markets – markets that have no real long-term prospects for growth, and 
where the demand for certain goods and services are stable at best but are not increasing. Yet, in 
such an environment, it is not impossible for companies to survive and make profits.  
 
In this book, a management consultant and former CEO of a company that survived decline in its 
market provides practical and hard-won advice for managers and owners of any company in a 
declining market or situation. In doing so, the author highlights ten key activities that companies in 
declining markets should focus on in order to secure their future and remain profitable. 
 
About the author: Alain Liebaert is a consultant who specializes in reorganizing companies. Following 
the death of this father, Alain entered the family business – Liebaert Textiles – and eventually became 
CEO, where he turned the business around in a declining market. He is based in Belgium. 
 
UK publication: February 2022 / Length: 192 pages 
 
 
 
 
LEADER AS HEALER: A new paradigm for 21st century leadership 
 
*** The fundemantals of a new, unexplored paradigm in leadership thinking for those who are ready 
to make the next big leap *** 
 
Leaders of today must possess potent powers for logic, reason, discernment and strategic forecasting. 
Yet, they must also be empathic and therefore embodied; grounded and therefore intuitive; present 
and therefore awake. They must be skilled in mindfulness and deep listening, able to inspire authentic 
engagement and collaboration, and possess a clear and wholehearted sense of service, mission and 
purpose - restoring coherence where there is fragmentation and unity where there is division. 
Nicholas Janni presents this new and necessary leadership style as the Leader as Healer. 
 
The book outlines both a theoretical and practical map toward the evolutionary development of a 
new form of leadership, one that embodies the ‘skill, heart, and wisdom’ that the current moment 
demands. The pathway Janni describes is one of integration and restoration, which is designed to 
reawaken the innate human capacities - physical and emotional, individual and transpersonal - that 
were previously discarded and forgotten during our perilous journey towards profit-maximization and 
“infinite” economic growth. It offers a way to growing ourselves as leaders and to heal our 
organizations. 
 
About the author: Nicholas Janni is a transformational coach and leadership development expert. He 
also teaches at Oxford University and the IMD Business School.  
 
UK publication: March 2022 / Length: 224 pages 
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GREAT NETWORKING: The art and practice of building authentic relationships 
 
*** How to develop the crucial skills of networking to succeed in your career *** 
 
If you really want to build your career and achieve professional success, being able to network 
effectively is crucial. Based on first-hand experience of a successful and dynamic professional, whose 
focus remains on developing her network of contacts even as she enters the senior stage of her 
career, this book is a modern-day, highly practical guide for anyone seeking the networking skills and 
confidence required to succeed in their career. 
 
In order for you to obtain valuable information or help from your contacts, you yourself must be 
valuable and generous to others. Therefore, one of the key points of the book is building the right 
kind of professional relationship – and here, authenticity should be at the core of your networking. 
The author provides proven advice on how to build relationships strategically, that will last for the 
long term, and will bring mutual benefits. At the same time, the author stresses the importance of 
you remaining true to yourself and your core beliefs. 
 
About the author: Alisa Grafton is a partner at De Pinna Notaries, a leading legal notaries firm in 
London. She is also active in female leadership and is a mentor for the Athena40.  
 
UK publication: April 2022 / Length: 184 pages 
 
 
 
 
THE STORYTELLING WORKBOOK: A nine-week programme to tell your story 
 
*** This workbook-based programme is interactive and practical – and designed for anyone who 
wants to learn storytelling*** 
 
The Storytelling Workbook is a practical, nine-week programme (based on Anthony Tasgal’s “rule of 
three”) to help you learn to tell your own narrative and present your story, whether it be for your CV, 
your dating apps or your own personal writing. It is an entertaining, instructive and interactive guide 
to becoming a better storyteller across all facets of your personal and professional life.  
 
Including a mix of case studies, advice and exercises, this workbook is structured into three sections: 
before, during and after. In the before section, you will learn to free yourself from reductionism, 
obsession with numbers, facts, data and ‘messaging’; in the during section, you will concentrate on 
finding simplicity, meaning and depth; while finally, in after, you will come to understand how to 
write less and think more and ultimately how to keep writing again and again. 
 
About the author: Anthony Tasgal spent 15 years as an ad agency planner before setting up POV, a 
strategic brand consultancy. He is a Training Director for the CIM and a Visiting Lecturer at 
Buckingham, Nottingham Trent and Beijing Normal Universities. He lives in the UK. 
 
UK publication: April 2022 / Length: 192 pages 
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PANOS: The life and advice of an entrepreneur 
 
***A personal, rags-to-riches story of an entrepreneur who succeed against enormous odds in the 
highly competitive fashion industry*** 
 
This is a rags-to-riches story about a man who came from a Greek village, born to a father with three 
years’ schooling and an illiterate mother, whose down-to-earth Greek values formed the foundation 
of an entrepreneur who went on to build a multi-million-dollar fashion empire.  
 
Today, Panos Emporio is one of the most established luxury swimwear brands in the world, being the 
choice of celebrities and royal families amongst others. Panos Papadopoulos created this empire in 
his new country of Sweden in record time, introducing the winning combination of innovative design, 
skillful entrepreneurship and ground-breaking marketing, which elevated the brand to its world-
leading position. Panos’ life as an entrepreneur is a tale of passion and total commitment. In telling 
his story, he also provides success lessons and valuable advice to other entrepreneurs, that can be 
applied to sectors beyond fashion. 
 
About the author: Panos Papadopoulos spent the past 35 years starting and developing Panos 
Emporio, one of the world’s leading brands in luxury swimwear, which today generates annual 
revenues of $20 million. Born in Greece, he is now based in Sweden. 
 
UK publication: May 2022 / Length: 288 pages (with photographs) 
 
 
 
 
THE ENABLING MANAGER: How to get the best out of your team 
 
***A book for manager so of levels, to help them motivate and get more from their team 
members*** 
 
A practical, modern book for managers and leaders, at any level and in any department or company, 
who need to know how to get the best from their teams in a 21st Century business world. The world 
of work and the needs of people in the workplace have changed to the extent that the old models no 
longer work. Today’s manager cannot rely on “command-and-control” and a culture of compliance to 
get their job done.  

What is the answer? Much of what Millennials are asking for – development and growth; 
transparency and connection; work that has meaning and purpose; empowerment – these things 
suggest something very simple:  a change in management style, that is fitting to today’s business 
environment; that seeks to align rather than control, to enable rather than constrain, to coach rather 
than command. The authors/leading business coaches apply the concept of coaching to modern-day 
management, showing managers how to motivate and enable teams and team members to achieve 
their goals. 

About the authors: Myles Downey is one of the world’s leading practitioners and thinkers in business 
coaching and is the author of the international bestselling Modern Effective Coaching. Ian Harrison is 
an executive coach and former church minister.  
 
UK publication: June 2022 / Length: 192 pages 
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GROUP DYNA-MIX: Investigating team dynamics – from leaders to corporate gatekeepers 
 
*** How leaders and executives operate as a team/group – and how to improve those dynamics*** 
 
Since the 2008 financial crisis, existing methods of executive leadership have experienced in-depth 
scrutiny beyond their control. In reference to Patrick Lencioni, to understand teams is to comprehend 
an “inattention to results, an avoidance of accountability, and a lack of commitment”. Executive 
leaders have been operating through silent, lucrative and confidential team dynamics that are difficult 
to access and subsequently difficult to challenge and understand.  
 
Dr Katsarou-Makin explores the team-to-trust and trust-to-team relations between executives and 
their associates – pertaining to the familial relations between these members and their 
unconventional codes of conduct. Under this umbrella of governance, directors, leaders and 
corporate gatekeepers operate in teams that are selected and trusted through unorthodox relations 
which must now come to light. Dr Katsarou-Makin seeks to explore how these teams operate through 
a collective consensus of trust and the values this trust demands. 
 
About the author: Dr Maria Katsarou-Makin is the founder of the Leadership Psychology Institute and 
has more than 20 years of experience in organizational development and executive coaching. She 
combines business and consulting experience and has done extensive work and research in team 
dynamics. 
 
UK publication: June 2022 / Length: 256 pages 
 
 
 
 
YOU ARE A FISH: The truth about brands 
 
***An intelligent examination of why brands matter and how they became so integrated into our 
lives. *** 
 
According to Chinese proverb, if you want to know what water is, don’t ask a fish. So immersed is it in 
its environment that the fish doesn’t stop to consider the existence of water. Unless, of course, if it 
finds itself on dry land. Only at that point does the vital nature of water and its importance to the fish 
become obvious. 
 
Just like the proverbial fish, we are all so immersed in brands that we barely notice their all-presence. 
The machines we use to make our morning coffee. The coffee we put into those machines. The cars 
we drive. Our banks. Our clothes. Our phone and pension providers. The companies that audit those 
providers. The regulators that oversee those auditors. The political parties that oversee the overseers. 
The newspapers that hold those political parties to account. The institutions that own those 
newspapers. And so on. All of these are branded and are brands. How did brands become such a 
pervasive aspect of modern life? What need (or needs) were they created to fulfil? Why to brands 
exist at all? This book starts at the beginning of branding, to provide the answers and an 
understanding of the presence of brands in our lives. 
 
 
About the authors: Nick Liddell is a leading brand strategist. He is the founder of Baron Sauvage, and 
prior to that, held senior agency positions at Dragon Rouge, The Clearing, and Interbrand. He is the 
author of two books and based in London, UK. 
 
UK publication: June 2022 / Length: 192 pages 
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CONCISE ADVICE SERIES 
 
 

THE BULLSHIT-FREE BOOK: How to communicate clearly and reclaim our language 
 
Bullshit is everywhere. Some of it is just lazy, some is complete nonsense, and yet some is at least 
trying to communicate something, even if it fails. Bestselling author Kevin Duncan has been on a life 
mission to improve business language and understanding. In his latest book, he weeds out the worst 
offenders, and the contexts in which they most frequently occur, to provide readers with a path to 
clear communication. 
 
The book starts with an examination of why we seem to use so much jargon and non-sensical words 
and phrases in our daily working lives. Duncan then lists and analyses the 100 most popular examples 
of bullshit used internally and externally, their real meaning, and rates how harmless or dangerous 
they are. The book ends with advice on dealing with bullshitters and a manifesto to help anyone 
achieve clear, bullshit-free communication.  
 
About the author: Kevin Duncan is a business advisor, marketing expert and author of several 
bestselling business books, including The Diagrams Book (LID) and The Ideas Book (LID). 
 
UK publication: January 2022 / Length: 160 pages 
 
 
 
 
THE SMART STRATEGY BOOK (5th anniversary edition): 50 ways to solve tricky business issues 
 
Most strategies are too long and boring. Far too many contain language that most of us can’t 
understand.  
 
Bestselling business author Kevin Duncan has read over 500 business books, and much of that 
wisdom is celebrated in this 5th anniversary edition. Here he covers seven of the most common 
strategic areas: commercial, brand, customer, sales, people, innovation, and communication. 
 
His trademark no-bullshit approach debunks strategic nonsense and provides any strategist with a 
brilliant handbook to generate smart strategy at any time. 
 
About the author: Kevin Duncan is a business adviser and marketing expert and is one of the UK’s 
bestselling business authors. He has written over 20 books, which have sold over 250,000 copies and 
been translated into over 17 languages. Kevin is British and is based in the UK. 
 
UK publication: May 2022 / Length: 128 pages 
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THE CREATIVE THINKING BOOK: How to unlock your imagination to create brilliant things 
 
Creative thinking is about finding a way of looking at problems or situations from a fresh perspective 
to conceive of something new or original. It then becomes inventive thinking when something is 
created. If you have a brainstorming meeting and dream up dozens of new ideas, then you have 
displayed creativity but there is no inventiveness until something gets implemented. So, creativity and 
inventiveness go together hand in hand.  
 
With his usual flair for narrative, sharing personal experiences, inspirational stories and motivational 
quotes, Neil Francis will help you to unleash your inner creativity and apply it every day in everything 
you do! 
 
About the author: Neil Francis is the author of Positive Thinking, Inspired Thinking, The 
Entrepreneur’s Book and Changing Course. He is Chairman of a digital agency (Pogo Studio), Director 
of a software solutions company (Company Net), and Trustee of Chest Heart and Stroke Scotland, and 
Trustee of Sporting Memories.  
 
UK publication: September 2022 / Length: 184 pages 
(Positive Thinking sold translation rights in Italian, Chinese-simplified, English for the Indian market) 
 
 
 
 
THE DESIGN THINKING BOOK: How to create lasting value for your customers 
 
Design thinking started out as a process for creating new technology and products. Today, the 
method is widely used for all kinds of business and personal projects. Design thinking is 
fundamentally human-centred, and in business, it has become a key process for solving problems by 
prioritizing the consumer’s needs above all else. 
 
This book explains the core principles of design thinking. It provides practical advice on how you can 
use design thinking to create products and services that are more innovative and of lasting value to 
consumers. Written by an innovation expert, the book contains real-life examples of how design 
thinking can be applied to different scenarios and how it made the difference between success and 
failure. 
 
About the author: Andy Swann is a consultant whose work has influenced the way major 
corporations create and launch products/services. He is the founder of My Amazing Team and the 
author of The Human Workplace (Kogan Page). He is based in the UK. 
 
UK publication: November 2022 / Length: 176 pages 
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THE SOFT SKILLS BOOK: The key difference to becoming highly effective and valued 
 
Soft skills are the skills that enable you to fit in at a workplace. They relate to your personality, 
attitude, flexibility, motivation, and social and emotional intelligence. Soft skills are often 
underestimated, yet they can be the key difference to you becoming truly effective and seen as a 
valued member of the team or company.  
 
In this practical and savvy guide, Dan White describes the soft skills that anyone in today’s world of 
work needs to learn, absorb and demonstrate if they are to progress in their work and career. 
Uniquely illustrated and presented, the author explains each soft skill clearly, why it is relevant and 
important, and how to apply that skill to your working life. In short, the book provides the missing link 
to ensuring your job and career is successful and fulfilling.  
 
About the author: Dan White is a trainer and consultant who has worked in the marketing and 
branding sector for over 30 years. He was previously Head of Expertise and MD of Corporate 
Development at Kantar and is the author of The Smart Marketing Book (Concise Advice series, LID 
Publishing). He is based in the UK. 
 
UK publication: July 2021 / Length: 160 pages 
 
 
 

THE PRESENTING BOOK: Practical steps on how to make a great impression  

We often hear the phrase “you only get one chance to make a great first impression” when, in fact, 
it’s the impressions we make on a daily basis that make a compelling personal brand. In today’s 
increasingly competitive world, the ability to present the best version of yourself in both formal and 
informal situations is critical to your success.  

The Presenting Book is an inspiring and engaging handbook packed with Nicole Soames’ expert 
advice, practical tools and exercises. This book will teach you how to become a highly skilled 
presenter in all areas of your life – whether you’re presenting a sales report to the board, promoting 
your personal brand online, networking at an event or being the key- note speaker at a conference. 
You’ll learn how to develop your emotional intelligence, capture and hold peoples’ attention and 
deliver your performance with confidence.  

About the author: Nicole Soames is a highly qualified coach, EQ practitioner and Founder and CEO of 
Diadem, a commercial skills training and coaching company. With over 75 clients in 12 different 
countries, helping more than 2,500 people to become commercial athletes in selling and influencing, 
account management, marketing, presenting, strategy, coaching, leadership and management.  

UK publication: October 2020 / Length: 144 pages 
Rights licensed: Hungarian 
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THE SMART MARKETING BOOK: The definitive guide to effective marketing strategies  

In today’s complex commercial environments, marketing has become a central aspect to every 
successful business. Businesses need flexible, effective means of gaining commercial traction by 
managing their relationships with audiences, stakeholders and competitors. They require effective 
marketing and branding that move beyond the standard forms of brand orientation and commercial 
interaction. New marketing models must think smart to create innovative strategies which have long-
term sustainable economic goals.  

The Smart Marketing Book is a practical, reliable and concise title that offers the core marketing 
principles – applicable for anyone who wishes to improve their organization’s financial and creative 
values. It is a straightforward guide that avoids unnecessary and time-consuming practices. An 
illustrative handbook that covers marketing principles and topics through visual innovation. A credible 
statement to all marketers trying to source the most relevant strategies from a field cursed with 
infinite information.  

About the author: Dan White is a marketing connoisseur, established thought leader and 
independent brand consultant. He carries a 25-year career as CMO and methodology specialist within 
the Insights division of Kantar.  

UK publication: September 2020 / Length: 174 pages 
Rights licensed: German 
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RECENT BACKLIST 
 
 

 
VANTAGE POINT: How to create a culture where employees thrive 
 
The world of work is changing and there has never been a more important time for leaders to 
understand the transition from leading processes and systems to leading human beings. This book 
provides leaders of all levels – from team to department, from entrepreneur to CEO – with tools and 
insights to manage in the modern age of human-centric work. 
 
Every leader at every level has a unique “vantage point”. From that point, there are two key 
responsibilties that leaders must undertake and which will directly influence the culture and 
performance of the company. The first is to create direction and clarity in a simple way; the second is 
to get out of the way – instead, leaders should focus on creating conditions for success and 
developing and nuturing the potential in others. The book ends with a practical section of quick and 
speedy tools for leaders to utilize. 
 
About the author: Paula Leach is a senior Human Resource leader and consultant. She was previously 
the Chief People Officer at the FDM Group and at the UK Home Office.  
 
UK publication: February 2021 / Length: 224 pages 
 
 
 
CORPORATE SOCIAL RESPONSIBILITY IS NOT PR: How to put CSR at the heart of your company and 
maximize the business benefits 
 
Research shows that CSR improves long-term business performance and that consumers prefer to 
patronise organisations with strong histories of social responsibility. Customers and employees are 
speaking with their values as well as their wallets!  But consumers especially are sensitive to empty 
promises and want brands to be committed to the planet, sustainability and other social issues.  
 
This book argues that trust is at stake for every organisation and is the reason why communications 
strategies must respond authentically. If you can’t be authentic about social initiatives, then don’t do 
it because CSR is not a publicity tool! Yet some see the relationship as nothing but a marketing trick – 
an organisation’s blatant self-promotion. This book will define the real role of PR in CSR and what that 
relationship should be.  
 
About the author: Sangeeta Waldron is the founder of Serendipity PR & Media. She is a multi-award 
winning Public Relations and media professional with over two decades’ worth of publicity, branding, 
communications, crisis management, media and social media experience. She is often invited to 
events both nationally and globally, where she speaks about the media, CSR and diversity in business. 
 
UK publication: February 2021 / Length: 224 pages 
Rights licensed: India (English) 
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THE VALUES ECONOMY: How to deliver purpose-driven service for sustained performance 
 
We live in extraordinary economic times – volatile, uncertain, complex and ambiguous. In the service 
sector, many traditional approaches are no longer relevant and the landscape of brand identity, 
employee engagement and customer experience are changing. Organizations no longer own their 
own brand, while customers’ expectations are increasing. Brands are now co-owned by all 
stakeholders – employees, service partners, local communities, investors and customers.  
 
This book explores the idea that a new ‘values economy’ is emerging. The successful organizations of 
tomorrow will establish a shared consensus of values between stakeholders – providing transparent 
communications and inclusivity. It then offers a practical enabling methodology: the SERVICEBRAND 
approach, combining brand identity, employee engagement and customer experience. The 
SERVICEBRAND approach will redefine the nature of business: one ecosystem of values-driven service 
for multiple stakeholders driving sustained organizational performance and authentic business 
success. 
 
About the authors: Alan Williams has a track record of success in devising holistic service strategies 
and has more than 30 years of senior leadership experience in customer service-based businesses. 
Samuel Williams is a business consultant with BAE Applied Intelligence. Sam has various business 
roles in customer service and consultancy. 
 
UK publication: March 2021 / Length: 224 pages 
 
 
 
 
 
THE WHOLE MARKETER: How to become a successful and fulfilled marketer 
 
As marketing roles continue to evolve, expand and embrace the complexities of the modern world of 
business, marketing professionals of all levels and sectors are under increasing pressure to perform 
(both as individuals and within their teams). The Whole Marketer argues that now is the time to take 
stock of the technical skills required, examine the latest thinking, identify capability gaps and discover 
how to be fulfilled both in a professional and personal/human context.  
 
Just as important as up-skilling your practical marketing capabilities, is how to understand yourself 
better and gain personal fulfilment in your marketing career and for those that you lead. In this book 
for marketers and marketing leaders, Abigail Dixon provides a holistic, up-to-date review of what is 
important for a successful career in marketing from the technical perspective, giving you tools and 
techniques to better understand your personality, your values and your goals to be fulfilled in what 
you do.  
 
About the author: Abigail Dixon is the founder of the Labyrinth Marketing agency and has over 20 
years of practical commercial marketing experience, from working both client side and as a 
consultant. With a genuine passion for empowering marketers to grow, she has trained hundreds of 
marketers from various industries and at different stages on their career ladder. 
 
UK publication: April 2021 / Length: 240 pages 
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THE FOURTH GREAT TRANSFORMATION: Creating a new human species with AI and genetic 
engineering 
 
A new human species will soon come to co-exist with us. This new species, ‘nouveau sapiens’, will be 
created using artificial intelligence and genetic engineering, both important tools which are in their 
infancy. Not only are the science and technology relatively new, but also their implications in the 
mind of the general public are only just beginning to enter our collective consciousness.  
 
Written by a medical professional and independent consultant to healthcare IT companies, this book 
explores the questions of what this new species will look like, how we as humans will get along with 
them, and the potential threats and opportunities that will come along with genetically modified 
humans. 
 
About the author: Donald Simborg is a former faculty member at Johns Hopkins and University of 
California, San Francisco He is the founder and CEO of two venture-funded companies involved in 
electronic medical decision-making. 
 
UK publication: May 2021 / Length: 302 pages 
 
 
 
 
A DATA-DRIVEN COMPANY: 21 lessons for large organizations to create value from AI 
 
Are you planning to start working with big data, analytics or AI, but don’t know where to start or what 
to expect? Have you started your data journey and are wondering how to get to the next level? Want 
to know how to fund your data journey, how to organize your data team, how to measure the results, 
how to scale? Don’t worry, you are not alone. Many organizations are struggling with the same 
questions. 
 
This book discusses 21 key decisions that any organization faces when travelling its journey towards 
becoming a data-driven and AI company. It is surprising how much the challenges are similar across 
different sectors. This is a book for business leaders who must learn to adapt to the world of data and 
AI and reap its benefits. It is about how to progress on the digital transformation journey of which 
data is a key ingredient. 
 
About the author: Richard Benjamins is co-founder and Vice President of the Spanish 
observatory for the societal and ethical impacts of AI. He is an expert in innovation management and 
technology transfer, and among the 100 most influential people in data-driven business (DataIQ 100, 
2018). He is Dutch and resides in Madrid, Spain. 
 
UK publication: July 2021 / Length: 232 pages 
Rights licensed: Simplified Chinese 
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THE E5 MOVEMENT: Leadership through the rule of five 

From a young backpacker, sleeping on a park bench in Japan, to leading one of the biggest corporate 
giants in the Asia-Pacific region, Paul Dupuis has built a career through game changing leadership – 
crafted through his own real-life experiences as an athlete, volunteer and CEO. The E5 is a unique 
leadership model; a call to action to all leaders, globally, to inspire and lead for change. The five Es 
are: envision; express; excite; enable; execute. These five rules of leadership etiquette will 
revolutionize business under a new direction.  

The real-life anecdotes combined with the conversational tone of the book make this an accessible 
and impactful read. Thought provoking and practical, this book will inspire leaders to think about their 
leadership, adopting the five Es on their mission to lead their teams to excellence – a true game-
changer. Pick your five and join the movement!  

About the author: Paul Dupuis is CEO and Managing Director of Randstad India and the former 
Chairman of HOPE International (JP). Paul is bilingual, speaking both English and Japanese, and has 
lived and worked across Asia for more than 25 years.  

UK publication: July 2020 / Length: 232 pages 
Rights licensed: India (English) 
 
 
 
AGILE BY CHOICE: A workbook for leaders 
 
Agility in business has become one of the most important management topics of recent times. The 
ability to create and respond to change in order to succeed in an uncertain and turbulent business 
environment is the essence of agile. But being agile starts with the leader, who has to make the shift 
from traditional “command and control” to “enabling people”.  

This book is a practical workbook for leaders on their journey to achieving agility. It moves the 
conversation over agility into practice; exercising measures and techniques that will encourage 
leaders to adapt with changing times. To help and encourage leaders to make that personal shift, it 
offers ideas and tools to master agility in their organizations. Designed to be sensible and self-
reflecting, the book also includes an appendix of over 20 exercises that have been tried and tested 
with executives all over the world in their successful pursuit of agile. 

About the author: Lukas Michel is founder of Agility Insights, with over 30 years' senior executive 
experiences, supporting executives worldwide with agile management – enabling organizations to 
improve performance, innovation and growth. He is an Associate of the Peter Drucker Society and a 
key thought-leader on the subject of agility. 
 
UK publication: August 2021 / Length: 240 pages 
Rights licensed: Simplified Chinese 
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NOT BEING: A bigger and bolder vision of who we are 
 
With the rise of AI, automation and workplace precariousness, alongside a rising global tide of 
ecological and broader stakeholder awareness, organizations are fundamentally examining their 
purpose and undergoing transformations to stay relevant and add value to their customers. In parallel 
to this, there is an imperative for managers and leaders to transform – not simply at the level of their 
skills and capabilities, but at the deeper level of identity.   
 
Not Being completes the trilogy of Not Knowing (“Management Book of the Year” award winner) and 
Not Doing by closing the gap on what today’s managers and leaders need to “know, do and BE”. Not 
Being argues that beyond actions and thinking, it is our very identities that need to transform, and 
that to be successful in the new digital and interconnected world, we need a bigger and bolder vision 
of who we are. This book is the essential guide for helping modern-day managers and leaders to make 
such an important transition. 
 
About the authors: Steven D’Souza is Global Head of Executive Development at PMI and an Educator 
for Duke Corporate Education. He lives in London, UK. Khuyen Bui, a coach and consultant, is on the 
Board of Directors for the South East Asia Service Leadership Network. He lives between Hanoi, 
Singapore and Boston, USA. 
 
UK publication: September 2021 / Length: 288 pages 
 
 
 
REIMAGINING FINANCIAL INCLUSION: Tackling the flaws of our formal financial system 
 
To live in today’s world, you need money; yet the majority of people do not have access to it. The 
formal financial system is taken for granted, but it also represents the barrier to financial inclusion. 
This book highlights 13 game changers – including social enterprises like Grameen, Aflatoun and Kiva 
– who are thinking outside of the financial box. These organizations are acting on behalf of the 
excluded people that are unable to live their lives to the fullest. They are seeking to revolutionize the 
financial sector and aiming for financial inclusion for all. 
 
In analysing the innovative and inclusive solutions of these game changers, the book delivers vital 
lessons through a framework of five key levers for change in order to reimagine our financial system. 
Awareness and support for a more sustainable and inclusive world has never been higher and 
financial inclusion is a key element of this global issue facing modern society today. 
 
About the author: Erlijn Sie is the global corporate partnership and alliance manager at Ashoka, a 
leading non-profit organization that promotes social entrepreneurship. She also co-founded Credits 
for Communities and is based in the Netherlands. 
 
UK publication: September 2021 / Length: 240 pages 
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ONE LIFE: How we forget to live meaningful lives (New Edition) 
 
Never before in history have, we been more educated, wealthier, and lived longer with more 
opportunities in life. Conversely, we have never been more stressed, anxious, depressed or lonely. 
In One Life, the philosopher and business executive Morten Albæk investigates this paradox and the 
absurdity that all of the world’s impressive socio-economic advancements have not been translated 
into more existential wellbeing.  
 
It is critical to understand why those of us, especially in prosperous countries with high living 
standards, continue to get sick, particularly due to work-related stress and poor leadership. The cure 
is not more ‘work-life balance’, but that we stop separating our persona into a working human being 
and private human being, and instead see ourselves as one human being with one life. That one life 
should be as meaningful as possible; it is meaning – not happiness – that is the most important basic 
ingredient for the sustainability of our lives, our businesses and our society. 
 
About the author: Morten Albaek is a Danish philosopher, business executive, honorary professor 
and public speaker. He is the founder of advisory firm Voluntas, which specializes in culture, strategies 
and investments that create a meaningful impact. 
 
UK publication: September 2021 / Length: 176 pages 
Rights licensed: Danish, Arabic, Korean, Russian, Norwegian, Ukrainian 
 
 
 
THE HUMAN-CENTRIC WORKPLACE: Enabling people, communities and our planet to thrive 
 
There are so many ideas and theories that argue it is people who make organisations thrive (or 
expire) – yet we still fail to ensure that organisations are human-centric. In a world where the 
workplace and leadership are the root cause and fuel of so many societal issues (from wellbeing, to 
the economy, inequality, and the climate), this book is about highlighting how we can do better by 
creating a more conscious and human workplace. 
  
Organisations continue to treat people as a means for financial performance. This approach must 
change, and instead, we need to make organisations and business the vehicle to drive the 
development of people, societies, and the planet. Culminating with a playbook, this book aims to 
inform, inspire, and drive change through demystifying the ‘how’ in ensuring our people, 
communities and planet thrive.  
 
About the author: Simone Fenton-Jarvis is the Workplace Consultancy Director at Ricoh. She is 
passionate about helping companies create human-centric workplaces for a better society and planet.  
 
UK publication: November 2021 / Length: 240 pages 
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DIAGNOSTIC MENTORING: How to transform the way we manage  
 
The time has come for better management. But better management is not merely about adding new 
labels to the current ways of doing things. It is much broader than efficiency and alignment. In this 
book, Lukas Michel offers senior executives and managers tools to understand a new way of 
discussing and thinking about management and work, which requires us to take on a broader 
perspective of the company and its culture. 
 
It’s every manager’s prime job to manage better: to change the way they lead people and how they 
organise work in the new (post-pandemic) business context. The book discusses the role of the 
operating system to do that and clarifies managerial priorities and goals. This then sets the stage for 
Diagnostic Mentoring – the methodology that enables the transformation of the way we manage. 
 
About the author: Lukas Michel has 30 years' senior executive experience in global firms, supporting 
executives worldwide with agile management, enabling organizations to make step-changes in 
performance, innovation and growth. His consulting company, Agility Insights, is now present in 10 
countries. He is the author of the The Performance Triangle, Management Design and People-Centric 
Management (all published by LID).  
 
UK publication: November 2021 / Length: 256 pages 
 
 
 
DATA ALCHEMY: The genesis of business value 
 
*** How companies can benefit from the data and AI revolution in business today *** 
 
Beginning with the key challenges that enterprises face in generating value from data, this practical 
and provocative book systematically outlines practical processes, frameworks and data science and 
artificial intelligence toolkits to enable businesses to achieve better business outcomes. 
 
Written by two leading practitioners, this playbook explores the relationship between data, customer 
experience and business value. The book features illustrative examples to enhance knowledge and 
provide the necessary actions relevant to any industry, and which can be successfully deployed by 
business executives, data science innovators and practitioners. Based on the latest research and tools 
available in AI and data, the book addresses issues from defining and sizing projects to continuous 
development, continuous integration and continuous deployment. It breaks down the value journey 
into simplified steps that all businesses will find engaging and invaluable in their data-driven 
transformation. 

About the authors: Tirath Virdee is Director of AI at Capita and a member of the UK Parliamentary 
Groups on AI and Blockchain. Doug Brown is Chief Data Scientist at Capita and has worked for 
companies such as E&Y, IBM, PwC, Zurich Financial Services and more.  

UK publication: December 2021 / Length: 232 pages 
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