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‘Some brands o wy back The Bavaran breweries Welherstephan
and Wellenburger founded in 1040 and 1050 respect
disputing theclaim tobe the worlds odest German monastic
bece Sado Honke is 3 Japanese brsnd of premium ske ounded.
in 1141 snd ane of the ldest rsnds snd companies i the
world Gusngyuyuan s s Chinese herbalremedy dating from
1541 and i il oneofthebigget brands in China. Bushrlls,
 NorthernIish distllery was grantd s cence in 1609, s Colum
Egan, the head distille, says, Were ot the bst because were
the oldest, wee the oldes because wee the best” Whether oo
agree with his assssment o ot (some prfer a Scotish ingle
malt,me inchuded), more than 400 yearsinbusines,with the
Same brand,demands respect,And his brsnd-centri point that
maintining qualy has made that firm sostsinable should give
pause for thought.

Inthe UK, in 1706, Twiningstea company ws founded; in
1787t crestd s g whic i belevd t b th oldest brand
mark in continoous use. Bereberg Bank,from Harburg,
Germany, founded in 1590, i the second-oldestlender i the
‘world, whil the banking irm tha became known as Barcays
sarted trading in 1690 an sdoped the e in 1736, The cldest
US brand is Caswell-Masseyslling fragrances and oletrcs,
founded n 1752 and counting George Washington smong s
sty cusomers, It now operses across 27 st

Drinks, smells snd money:Sustainsble busineses for
centuries Whats ot to ike?

“The world' most vausble rands
Every year, a organization that spectalizs in brand analyss,
Kantar, publishe it world rankings of the most valuable
brands. [Fyou'ethat way inclined, i makes nteresing reading.
“This survey vlues brands no oy by wsing the turnover o the
company,but sl b caleulatingthe ontribution reputation
makes In 2019 the fllowing brands comprise the op ter
‘Amazon, Appl, Google, Microsof, Vis, Facebook, Allbaba,
Tencent, McDonalds, and AT&T - most ofthese brands newly
minted snd tch-based. Alibabs snd Tencentsre Chinse brands
inthe global op ten, and very new Chinese syl spp brands.
Mt 3 Disnping entre h top 1001 2019, Unsurprisingy
‘mobile phone companie - the tde flosting manyof these
spp-based bt  from lmostevery msjor cconormy e n
the globl op 100, ncluing AT (USA), Movistar (Spai).
Verizon (USA), Orange (France), Vodafone (UK), T-Mabile:
(Germany) and NTT (japan).

Plying to country stercotypes, the top 100 sso ncludes
German engincering and ech brands SAP, BMW, Mercodes and
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《品牌打造手册》是对品牌和品牌化的基本原则的专业指南。
 

《品牌打造手册》为品牌和品牌化的基础提供了简明实用的指南，使任何商界人士都能创建自己强大的品牌。有趣的是，作者用通俗的语言写作，利用她在广泛的类别中创建新的品牌策略的经验。真实世界的例子和案例研究，包括来自知名品牌活动的图像，以说明创立最佳品牌实践的原则。最后一章包括模板和清单，以帮助读者发展自己的品牌。
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[image: image2.jpg]Siemens, and French fshion and beauty brands Lous Vaton,
‘Chanel Hermés and LOrél. Hers s an example of b coustrie
reputations are bt Brand France s defnitly chic and perhaps
the workdide brands it slls s one rsson why.

From the UK. Vodafone, HSEC and Shellae i the globsl
107 10, with Unileer’s Dove snd Mondelezs Cadbury i the
UK top 20,1 have direct experence of working with three o
these brands - Vodafone, Doe and Cadbury - and all have s
internstionsl footpint.

Zaraand Movista for Sain and Guce or Iy are brands in
the global op 100, Brands in the Spanih top 30 span a number
of categories,but seven of lslys top 30 brands are i the luxury
ctegory,which o doubt sl s to the courtry’s own brand.
s the home of I doc vt

Brands makethei prodscers ccountable
A ket withont rands s commodity ke Imgin you
v b o o o by o g . Thee s
o et pcks ld e e i, Honwoud you e
Vi o get Yo heug and b one of e bt hey et
o byt Another mothr then sy hr by
ot kbt 1 ks S e
youtohe sho and el o tht her sk v gy bghtcr
Tl Yo by thos and your by doct o spet.

Bt st tme o try et thm, i h sk e e s,
ke calous. Th shopkeeprtels you htthe ke of e
bR g i ————
R gt e e b, Pacs e oo
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e snd s determinedly crions ), the et
v did ot bother I psteuie e ngrediets was v the
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s ke il oy, But the i ks vyl
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Anwithot a e t i, wherei s incene o
st i it
bigh The sandand of bgine i sae. e meponnaie
factrc i he Sovet b were s oottt seveapeple died
ol mars i e posmio vy s e iy Ben
monla o e . T Westornbanis ned by Unever
Kot i o st o he s bl (Rt
“taggeing Kograms, o nery 20 pounds of mayo e hsd
ey My bypohess s 0wy thy st 0 mach o hat
he b gt ey ad fordecudes undee communist
e wre s caecrale ht  creted s cnormous demand
forcondimerte)

Brands give customers pavr
i book Alchemy (2019), Ry Sutherand recounts the story
of s frind af hi,raied n the Esster bloc where thers were
thre diffrent stte-ovned factorics making bars of hocolste.
Whenshe s it gil her mother made her ook nside the

wiappers and pick out bars with the leter B, coming from a
ictory whose output was the most delicous chocolte. Factory
B! The very startof e bit o s brand. Helping peopl choose.
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How to manage your brand.
A practical guide for entreprencurs
and organizations.
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