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内容简介：

卖点：

· 人们在家居装饰上寻求更多可持续的选择，因而室内装潢越来越受欢迎
· 作者曾在《Hello》、《每日快报》、《电讯报》、《Ideal Home》、《泰晤士报》、《卫报》、《乡村生活》、《时尚芭莎》、《太阳报》等媒体上发表过作品
· 她还是英国家具首饰店Oliver Bonas的代表之一，并与服装家居品牌优衣库、Collagerie和Boden合作，在古德伍德古董车会上参展

米卡拉·夏普向读者展示了，只需具备一些技能、工具和学习的兴趣，我们实际上可以在家居装潢方面开辟一条新的、更加可持续的道路。通过了解如何获取二手家居和找寻面料灵感，您还可以创造出更可持续和个性化的作品。

本书除了大量灵感，还介绍了核心工艺和装饰技巧。书中包括四个实操项目：一块床头板、一个脚凳、一个靠窗座垫和一把扶手椅，您可以在米卡拉的指导下动手制作，真正为您的家带来时尚感。

[bookmark: _GoBack]作者简介：

米卡拉·夏普（Micaela Sharp）在创作学院（Create Academy）开设了室内装潢大师线上课程，并曾在《室内设计大师》（BBC2频道）上亮相。她是艾伦·蒂奇马什的节目《热爱周末》（ITV）的常驻专家，在《伍德之王》（Discovery+）节目中担任专家团成员，并成为《改造房屋》（Channel 4）节目的首位黑人室内设计师。
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第1章 采购与规划
第2章 工具与材料
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SOURCING

FURNITURE

Someting o bear in mind when sourcing fumiture
s the place and the vendor you are dealing with
e they seling o trac (race markets). da they want
1o shifttock quicky (charty shops) or do they price
theirtems or the end user and therefore they sal

3 much sower rate (curated vintage stores]?

Designer Furniture

Styfish vintage homeware stores re great for
buying fiished items as they have often ey

een uphoistered and restored. but you ae paying

2 premium for this. Shop owners in these types of
cursted stores expect o be seling t2 3 end user who
doesitwant o do any workto the pec. These stores.
are grest orfnding nspiration and learming about
tterent designers and buicing sn understanding of
various pice poins. aften wite notes on miccentury
designers ke 50 that | can ook fo cheper pieces
nine. And s helpful 10 know that  bentwood chai
5.3 more afordable version of Jidiich

 Halabaa set going cheap, so you can $nap 1 up
tyou ae ooking for high end Gesigners
vitage specialts such 55 6t Dibs, Vinteror and
Design Market can b great. Butagainthere s a
rickcto uying from theze sfes. They take sround s
20 percent commission on i sales and ofen the
vendors wil dd ths on top o thekr usual pice S0 to
avoid paying i extra 20 per centyou can Google
image search the s you want or searchfor the

vendor's own websiteto buy your hems directly

Affordable Pieces

Ifyoute earning upholstaryt may be less dauntog
1o st on pieces tha are more afforcable. Rather
than sourcing st stres that have alresdly invested

in efurbishing peces. I best t focus on shops or
marketssefing tems that are seen s lss desirable
because ether ey re wor, damaged o dated. | favour
car boot faies (fea market. charity shops (i stores)

and online marketpiaces o find bargains i this way.
‘Onfine marketpiaces o Ebay and Facebook
Marketpisce are 3 great place o source sfordable
fumiture But | would say that searching by designers
and ey words usually returns tems withNighes prices
25 the sellers know what they have and have done
“ome market researen. I importantfo note
often things are misreprasented by accident where
<omeone has zeen 3 similar shape and thougnt they
had s designe tem but hey don'. So do your research
before you buy designer pisces on these pitiorms
Designerpieces usualy have stamps on the rame
underneath with sither the intils, name or year of

{mages withothers onine o see fthe shape and size
match. There are some reproduction tems o conic
fumitue (such as egq chais) that are newer and have.
farless provenance so be wary. Sometimes f e pice
i5 100 good o e true. s nota genvine designe piece.
Instead online | gensrally search by very genaric
brosd terms such 22 wooden srmchir 2nd rav
through the hundreds ofstngs, lancing at the
images to decipher key shapes and hopefully spot
mic-century bargain This obviously takes fonger but
is mor kel o show resulsfo people gettng id of
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Practicalities

Thers ae ot of slements to consider siongside colour
and patter. When choosing your fbric you may want
o considerthe usage and therefore practicalities
required: where = going in your home, who it wil be
used by you need stain resitance or hard wearing
fabrics. You are choosing the fabrics,prioritise
yournesds! Nowadays many uphalstery fabrics ae.
inherently ire retardant so you dor't need t add an
adiiona layer when upholstaring. Stan resistant
fabrics are lso very prominent now ond do ot abscrt
Hiquids which s great fyou have chicren andior pets
athome or are bt messy ke mel You canalso scotch
‘uard o make fabics more durable. There are outdoor
fabrics which are more colour fastand wate resistant.
Upholstery fabris are generally vry durable
e i refiected in something caled the
Martinale rub count. The score & determined by
the fabric being rubbed unti the frstthread braaks,
The score wilbe nthe thousands, | generaly aim
fora minimum of 35,000 Martindaie for frequently
used domestic uphoistery, such as amchairs
and sofas. For headbonrds and occasionsluse
tems you can lessen this st your own discrstion
Forcommarcia febics | tend o aim for 100000
depending on the usage restaurants and bars etcl

The Power of Pattern

The werid of fabrics i aver expanding with every.
colour combination,patter and texture you can
aroam of avallabe. There re brands with conic looks
which ae nstanty recognisable e Libery,Svenskt
“Tenn, Witiam Moris and House of Hackney. There
are timeless prints such as stripes,gingham and
chackerboard.There ae styes o sult every need from
ArtDeco o maximatit. And there are 52 many shadex
of colours s ey 1 b overwhelmed but | beleve
there i 2 patter out here or everyone. Even Seandi
minimal iteriors beneftfroma checkerboard o sripe.

Often  smai pattern repeat. ke atcking stipe
or polka dot,helpstobreak uplarger tems of furmiture
euch s sofas. Sotry nat o think of pattern as buy
because sometimes it helps mave the eye around the
foom ather than fxating on one large section f clour.
Instead ofhaving 2 arge biock of navy. for xample.
you have a softer navy lock which up close evenls
a subte colour comba of navy. cream and!

A then there i the mix s mtch sgproach
‘Where notalparts o the fem are covered with
the same fabic.Often you'l see the outside
back nbrighte, more nrcate designs such s
embroidered fabric. Thisis because the outsice
back generaly has he lastwear as s not sat
o orfnt against 50 the Martindale can be lower
here. Embroidered fabris arent sulablefor
high trfhic areas ke sofas bt they are greatfor
impactiullow trafic pieces ke headboards.

| would encourage you o aiso consider
the smaller ndependent brands. The UK has an
abundance oftextie designers offering everyihing
from modern vintage patterns Poae & Blonde)
throughtreimagined floras Elen Merchant). There
are marbie experts (ute Bellamy), Art Deco cons
(Interior Curv), Cottage-core queans (Ottoine
Devris), geometric goddesses @athie Tricks) and
auiny colaur overs (Annika Reed who can even acjust
the scae o her designs to su your needs} Social
mediais  great place tofind these Independent.
bran. | have inchuded a st of my avourte giobal
brands nthe Fabric Suppliers (s page XX) index.
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