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内容简介：

• 超模永不过时，曾经的超模继续令人着迷。

• 讲述世界上最著名模特的鼓舞人心但鲜为人知的白手起家或成长的故事。

• 从丽莎·丰萨格里夫斯-佩恩（Lisa Fonssagrives-Penn）到阿杜特·阿克奇（Adut Akech），再到娜奥米（Naomi）、辛迪（Cindy）、琳达（Linda）和克里斯蒂（Christy），来自世界各地不同出身的人才的美丽庆典。

卖点：有史以来最伟大的超模的起源故事，其中包括帕特·克利夫兰、克劳迪娅·希弗、斯蒂芬妮·西摩和哈利玛·亚丁的独家采访。
这些是超模诞生以来的发现/起源故事。这是一个美丽的庆典，来自世界各地的不同来源的人才。这本书讲述了一个迷人的故事，讲述了我们的审美标准和社会在过去(几乎)一个世纪里是如何演变的，并收录了贝弗利·约翰逊(Beverly Johnson)、第一位登上《Vogue》封面的黑人模特、第一位戴头巾的超模哈利玛·亚丁(Halima Aden)、克劳迪娅·希弗(Claudia Schiffer)、斯蒂芬妮·西摩(Stephanie Seymour)、安布尔·瓦莱塔(Amber Valletta)等人的独家采访……这些发现故事是讲述模特们鼓舞人心但鲜为人知的白手起家或成长故事的完美工具。超模永远不会过时，原来的超模仍然让人着迷。

每个超模都被反复问到的问题是“你是怎么被发现的?”粉丝们喜欢听到他们的偶像是如何、在哪里、为什么从现实中被拉出来，扔进超级迷人的高级时装世界的。在这个行业中，许多最著名的女性都有童话般的出身故事。一些人的成长经历充满挑战，他们出身贫寒，后来在超市或机场被偶然发现。有些人一夜成名，有些人从小就奋发有为。

每年都有数百名优秀模特被发现，但很少有人能吸引公众的注意并保持下去。在这本书中出现的许多超模颠覆了行业规范和美丽理想，在获得成功之前遭到了巨大的拒绝。

作者简介：

卡罗琳·利普尔（Caroline Leaper）是《每日电讯报》（The Telegraph）的高级时尚编辑 ，曾为《时尚》（Vogue）、《她》（Elle）和《嘉人》（Marie Claire）撰稿。她是巴黎、伦敦、米兰和纽约所有主要时装周秀场的常客。在她的职业生涯中，她采访过许多时尚明星，包括 娜奥米·坎贝尔（Naomi Campbell）、克劳迪娅·希弗（Claudia Schiffer）、阿什利·格雷厄姆（Ashley Graham）和哈利玛·亚丁（Halima Aden）。

内文展示：
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[image: image4.jpg]Most. were incredibly young when they
started out in the highly pressurized
fashion industry. They had to navigate
the aduk world, encountering ruthless
Geslmakers and, at times, predatory
behaviour. These were  tecnagers
completing their first sssignments in
citiesfarfrom home, and not all were lucky
enough to be chaperoned by parents or
older siblings. They were driven by the
promise of a fabulous lfe and, typically, 2
new-found passion for creating beautful,
captivating and provocative imagery.

“The fashion industry is flawed and fickl,
and throughout histery has mirrored
intolerance and closed-mindechess in the
wider world, Racism, sizeism and ageismare
present throughout these stories — even
the mast recent ones. But fashion can alzo
be a catalyst — every new challenger with
& seminal magaine cover appearance or a
must-see catwakk turn can prove nfluential
and usher in socictal change. For better or
worse, models can represent beauty ideals
and set standards on everything from hair
styles to body shapes.

The industry's relentless pursuitof newness.
can be particularly harsh for its models —
ane can define the look of the momen, but
‘what about when that moment has passed?
Weve moved through eras favouring
haughty elegance, then @ ‘youthauake’
Svaif2 then ‘Amazonians’ Typically, when
a trending look pesks, designers and
Photographers sesk acounterpaint, andthe

pendulum swings n the opposit direction.
If the best supermodels can symbolize.
an era, the very, very best can transcend
seversl, their image and their output
adaptingwith the times to stay relevant.

Al the women featured in this book have
reached the top, but the parameters of
success and what varrants ‘supermodel
status have changed drastically along the
Way. The term ‘supermodel’ was written in
the media as carly as 1891, but it is widely
accepted that s first use in context was
in 1842 Journalist Judith Cass's Chicago
Tribune headline read ‘Super Models
Are Signed for Fashion Show Being
recognized a5 a supermodel has loosely
since then, required the claimant o bank
 combination of prestigious catwak
appearances, artistic magasine editorial,
glossy fashion acvertising images and
money-making beauty contracts.  Eut,
over time, and with globalization, new
levelz of fame and fandem have regularly
reshaped the supposed crteria. Other
coveted prizes may include a solo Vogue
cover (a rarity since actresses began to
claim cover spots in the mid 1990s) or
reaching a certain number of follawers
ontnstagram.

Superfansmayarguethat atruesupermodel
should have scored sl of the big four
Vogue covers — American, British, French
and ltalian — a superfecta that is almost
impossible to achieve in the modern era of
celebrity. Equal, those who may once have:

been considered supermodels on their
home turf would perhaps not challenge the.
internations! household names who take
the biggest pay cheques today. This media
tattle— ich st followercountsand model
of the year accolades — fuels the discourse
around the supermodel enigma, and keeps
our interest piaued from generation
togeneration.

Boctly how new models are being
iscovered also reflects vider cultural
shifts. For Jean Shrimpton, who launched
her careerin 1960, itwas acazeofgradusting
from etiquette classes at a London charm
academy. Christy Turlington, in the late
19805, carried a physical portfolio full of
her photographs to catalogue castings all
over Manhattan before she gat her break,
<hooting with Arthur Elgart at Vegue. For
Aok Yai,who was spotted at ahomecoming
weekend festival in 2017, it was a street-
style photo posted on social media that
Caught the attention of an agent. Mere
weeks later, she made headlins with a
historic Prac catvalk bosking.

The methods of discovery have evolved.
Where once a designer or photogragher
may have introcuced their particularly
tall and beautiful high-saciety friend to 3
magazine editor they knew, now anyone,
from anywhere, could potentially become a
supermodel. After Kate Moss was spotted
by chance at JFK airpor, in 1988, and her
story became world-famous, a model scout
would never again lesve home without 3

Polaroid camera or, ater, a camers phone.
Social media allows aspiring models to
publish their ortfolc’ of sorts — there’s
o need to lug a physical book around. The.
new accessibility means that the stars who
Gominate today feel ever more reflective
of real society — although there is abways.
more to be done by al in the industry
to push for greater diversity, inclusivity
ond representation. >
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[image: image5.jpg]This book begins with the story of Lisa
Fonssagrives, who lunched her carcer
n 1936 just as Vogue began to use colour
photographs on its covers instead of
ilustrations. Werking with Horst . Horst
and ring Penn, she became an icon in
the postavar couture boom. Through 52
more profiles, we progress to Adut Akech,
born in Kenya's largest refugee camp and
rmised to stardom under the mentarship of
the eminent Vogue editor Ecward Enninful
in 207. For her, an average catwalk-show
sppearance ismetwitha barrage of camera
phones, and her every image is devoured by
 zocial media fanbase of millns.

The 53 individual profiles in Supermodels
Discovered are ordered chranslogically by
the model’ date of birth, making it easy to
appreciate how advances in photography,
tachnology,clothing production, advert sing,
feminism, social media, cosmetics and
celebrity culture have al changed what it
meansta be a madel over time.

Through original interviews exclusive to
this book, we learn how Claudia Schiffer
realy felt when <he was spproached in @
Disseldorf discothéaue, and why Karen
Elzon felt drawn to the fashion industry
25 3 way to see the world beyond her
hometown. Stephanie Seymour explains
what prompted her to cut a coupon
from a magazine and enter a modelling

contest in 1984, while Janice Dickinzan
escribes some of her early runins with
the 20th cantury's greatest designers. Pat
Cleveland mastered her signature wak
while standing on a shaky table in 1956
- and Coco Rocha tells how, in 2005, she
practized hers witha coach on a sweltering
New York rosftop,

Halima Aden found fame avernight in 2016
when her beauty-pageant debut went viral
on the internet — she describes how the
industry ‘craved authenticity when zhe
became the firsthijab-wearing supermodel,
Amber Valketta speaks of the ‘girl band'
sorority that the 19905 supermodels
formed, to cape with the ‘pressure cooker
they found themselves in. And Beverly
Johnson explains that, when she became
the first Black woman on the cover of
American Vogue in 1974, her life went into
“hyperdrive’

These insights are candid and colourful —
memories of those pivotal moments are
fresh in their minds, whether they took
place fiveyears 290, or ifty.

These are biographies filled with haute
couture and drama, beauty and business
sawy. Discover how some of the richest and
most powerful women in the fashion world
began their careers when given their ane-
in-a-milin chance.
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